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Speed your schedules 


@ 
Boost your payloads 
a 


Cut your hauling costs 


OMBINING more money-saving fea- 
tures than any Ford trucks have ever 
offered, plus flexible V-8 power and rugged 
Ford truck construction, Ford trucks for 
1940 match more than 95% of America’s 
hauling needs. Their V-8 engines—60, 85 
or 95 h.p.— give you the modern power and 
speed modern schedules demand. Their 
rugged construction and large payload 
space mean bigger, more profitable loads. 
And their proved Ford truck economy... 
maintenance economy as well as operating 
economy... cuts over-all hauling costs to 
the bone! Among the wide variety of engine 
sizes, wheelbases and body types, there is a 
Ford truck for your job. Test one—today! 


FORD V8 















FORD V-8 TRUCK AND COMMERCIAL CAR 
FEATURES FOR 1940 


Range of 6 wheelbases and 3 engine sizes (60, 85, 95 h.p.) 
. . » 42 body and chassis types . . . Big hydraulic brakes... 
Full-floating rear axle in trucks (%-floating in Commercial 
Cars) . . . New type drive system and two new longitudinal 
springs in front on regular trucks . . . Semi-centrifugal clutch 
. . « Improved, stronger cabs, more comfortable seats . . . 
Increased engine and chassis accessibility in trucks... New, 
impressive styling . . . Sealed-beam headlamps . . . Large 
payload space . . . Ford low operating costs . . . Ford low 
upkeep costs with factory exchange parts plan. 


TRUCKS AND COMMERCIAL CARS 
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(Portraiture 
...for MEN 


For business or personal use 
PARKER-GRIFFITH portraits of 
men depict masculine charac- 
teristics to the best advantage. 
Sittings made at the studio or in 


your office by appointment only. 


PARKE Re 
GRIFFITH 


Fine Photography 


2007 Bryan Telephone 7-3043 
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Goodwill 


The annual Dallas Business Tour is 
unique among goodwill trips. Dallas 
knows that, but the cities which Dallas 
visits say that. Southwest Business’ front 
cover this month salutes the 39th annual 
Dallas Business Tour, April 21-26. 
George I. Plummer, general chairman of 
the tour, posed for this front cover pho- 
tograph by Parker-Griffith. 








Advertising rates on application. Subscription 
rates, $2.00 per year. Single copies, 20 cents. 
Foreign, $3.00 per year. Published monthly and 
entered as second-class matter, February 6, 1922, 
at the Post office at Dallas, Texas, under the 
act of March 3, 1879. Copyrighted, 1935, by 
The Dallas Chamber of Commerce. Reprint per- 
mission on request. Offices 1101 Commerce Street, 
Dallas, Texas. Telephone 7-8451. Night Tele- 
phones: Editorial 58-4981; Advertising 5-3586. 
Southwest Business is owned and published by 
The Dallas Chamber of Commerce. Its object 
is to assist the Southwest in achieveing a sense of 
unity and co-operation by presenting articles 
which may prove interesting and informative to 
business men. Neither Southwest Business nor 
The Dallas Chamber of Commerce stands sponsor 
for or is committed by the views expressed by 
authors in these articles. 








Cc. F. O'DONNELL 
The Southwest has unques- 
tionably been a major factor 
in making Dallas the Finan 
cial Center. 





JOHN CARPENTER 


Industrial expansion in the 


Southwest go hand in hand 
with Financial growth of 
Dallas. 





D. A. LITTLE 
Proper development of th 
Oil Industry in the Southwest 
has been materially aided by 
Dallas Financial Interests. 





W. R. BURNS 
The Financial leadership of 
Dallas has made possible 
much of the development in 
Transportation, 





JOE FLEMING 
The successful development of 
manufacturing in the South- 
west and Dallas has been 
made possible by the cooper- 
ation of its progressive finan- 
cial institutions. 


‘foward in \ forty wD 


Dallas. - ihe ‘Financial 
Center of the Southwest. 


For fifty-one years now I have been intimately connected with 
the banking business in Dallas. I know of few cities whose bank- 
ing facilities have been of greater influence in their development. 


I know, from personal knowledge, how much the banks of 
Dallas have done to develop and maintain the agricultural, live- 
stock and petroleum industries of the Southwest, and how much 
they have influenced the general expansion of commerce and 
industry in this area. And I have been in a position to see how 
much these relationships have meant to Dallas in its growth as a 
distribution center, as an industrial center, and as an insurance 
center. 


In Dallas’ infancy, the city was fortunate in attracting to it 
bankers who were imbued with the fundamental ideals of bank- 
ing as a medium to facilitate the production and exchange of 
products necessary to the daily life and happiness of a people. 
They were men who understood the relationship of banks to 
agriculture, to the development of natural resources, to manu- 
facturing and distribution. 


Dallas was blessed by the ideals and vision of her pioneer 
bankers. We of the present generation have dedicated our abilities 
to maintaining and extending the facilities they created, and to 
the building of Dallas and the Southwest in the pattern which 
they outlined for us. 





Those pioneer bankers of Dallas, in the heart of one of the world’s richest agricultural areas, provided 
the credits the farmer requires; they gave him the financial assistance necessary to the production and 
movement of his crops; they used their influence to promote livestock raising, and diversified farming. 
Today, few cities have banks which so greatly implement agriculture as do the banks of Dallas. 


Later, with the birth of the petroleum industry in the Southwest, Dallas banks performed a similar 
service. I feel confident that Dallas banks today contribute as much to the production and movement of 
petroleum as do the banks of any other city. Dallas banks have likewise been instrumental in develop- 
ment of our other natural resources. 


Dallas is, and has always been, primarily a distribution center. By providing the convenient, flexible 
and sympathetic banking facilities which the distributor must have, Dallas banks have furthered this 
growth also. The activities of Dallas’ banks in the development of agriculture, the petroleum industry 
and other interests, in turn have created the consumer markets for Dallas as a distribution center. The 
assistance which Dallas banks have given to the petroleum industry, to agriculture and other economic 
interests of the Southwest have welded ties which brought business from the Southwest to Dallas 
insurance companies, manufacturers, and wholesalers. 


If all these interlocking relationships were not enough to make 
Dallas one of America’s truly great banking centers, I would 
need only to point out two additional facts: Dallas is one of the ed 
nation’s twelve Federal Reserve Centers, and the eleventh district 
Federal Reserve Bank’s location here automatically made Dallas a 
banking focal point; and, secondly, the volume of deposits main- Next “Month 
tained in Dallas banks by correspondent banks far exceeds the 
total for any other Southwestern city. Insurance 

by 


C. F. O’DONNELL 








Dallas’ unexcelled facilities as a financial center, which have 
meant so much to the city’s growth and prosperity in the past, 
will mean even more in the era of more rapid growth upon which casa sail An bili 


the Southwest is now so obviously entering. feccore that awe mabe peuillihe 
the leadership and growth of 
insurance in the Southwest and 
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Dallas Charts Goodwill 


By GEORGE I. PLUMMER 


General Chairman, Thirty-Ninth Annual Dallas 
Business Tour 


N THIRTY towns and cities of Texas, 

New Mexico and Oklahoma, plans 

are being made to welcome the thirty- 
ninth annual Dallas Business Tour. 

Those towns and cities are looking for- 
ward to the Dallasites’ visits, because 
there is no other good will tour in Amer- 
ica to equal Dallas.’ The Southwest has 
learned that in the last forty years. It 
has learned to look forward with keen 
anticipation to the Dallas Business Tours 
—pbecause they are different, they are 
based on genuine friendship between Dal- 
las and her sister cities, and they ask 
absolutely nothing of the communities 
they visit except a chance to demonstrate 
that friendship. 

Just as the Business Tour is an event 
of real importance to every community 
on its itinerary, it is also an activity in 
which every business man who once 
makes the trip wants to participate again 
and again. The best evidence of the value 
of the trip, both to Dallas and to its per- 
sonnel, is the fact that many of the men 
who will go on the thirty-ninth annual 
tour have been going every year for ten 
to twenty-five years—and wouldn’t miss 
going for anything short of a major 
emergency. 

The 1940 tour will leave Dallas at 
midnight Sunday, April 21. It will re- 
turn at 8:15 p. m. the following Friday, 
April 26. The trip will be made on a 
deluxe Santa Fe train, with drawing room 
and compartment accommodations for 64 
business executives, plus a band and other 
entertainers, the train crew and techni- 
cians. 

The itinerary by days follows: 

Monday, April 22: Stephenville, Dub- 
lin, Comanche, Brownwood, Ballinger 
and San Angelo. 

Tuesday, April 23: Big Spring, Colo- 
rado, Sweetwater, Snyder, Slaton and 


Lubbock. 
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Wednesday, April 24: Littlefield, Su- 
dan, Muleshoe, Clovis, N. M., Hereford 
and Pampa. 

Thursday, April 25: Elk City, Okla.; 
Mangum, Okla.; Altus, Okla.; Frederick, 
Okla.; Burkburnett and Wichita Falls. 

Friday, April 26: Stamford, Anson, 
Abilene, Baird, Eastland, Ranger and 
Dallas. 

All-expense costs of the tour to the 
64 business executives will be $170 each 
for two men in a compartment, $190 
each for two men in a drawing room. 

In each city, the Dallasites will parade 
upon their arrival. The parade will ter- 
minate at some central point in the busi- 
ness district of the city, arranged in ad- 
vance. There, a local business leader will 
welcome the Dallasites, and a member of 
the Dallas party will respond. 

Then the Dallasites’ band and enter- 
tainers will stage a thirty-minute or one 
hour program for entertainment of their 
audience. Meanwhile, the Dallas business 





soni Rae tee 


| GML AM OMA’ 
i ‘ 
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Parker-Griffith Photo 
This month’s cover: Southwest Business salutes 
the 64 Dallas business executives who will make 
the 39th annual Dallas Business Tour, April 21-26. 


men will be making personal calls upon 
their customers and business friends in 
Continued on Page 15 








Why Should 


I Go On the 


Annual Business Tour? 


HY should I go on the thirty-ninth 

Annual Business Tour sponsored by 
the Dallas Manufacturers and Wholesalers 
Association, a division of the Chamber of 
Commerce? To any one who has ever 
made one of these tours, that query comes 
under the heading of “foolish questions.” 
Such a one knows something of the sat- 
isfaction of spending five glorious days 
and nights with sixty-four Dallas business 
leaders — all cooperating unselfishly in 
every effort for the good of the Hub City 
of the Southwest. He knows something of 
the facilities offered by the railroad com- 
pany — everything planned down to the 
last minute detail to make his journey 
comfortable, enjoyable and ‘memorable. 
He knows also of the warm reception 
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By EDWIN S. GREER 


Member, Trade Extension Committee, Chamber 
of Commerce 


received in each of the cities visited in the 
Dallas trade territory. He knows, too, 
that the musical concerts, the special en- 
tertainment features and the dances are 
all designed to round out a busy, happy 
tour. 

But to the man who has never gone on 
one of these tours the foregoing para- 
graph probably seems like just a collec- 
tion of words. It is difficult to convey to 
the uninitiated any idea of the fine esprit 
de corps which characterizes every 
business tour and which brings “‘trippers” 

Continued on Page 13 


5 








OperA SEASON TAKES SPOTLIGHT 


ALLAS is again preparing for its 

role as host to tourists from through- 
out the country as the dates approach for 
the second annual Metropolitan Opera 
Company engagement here. What began 
in purely civic spirit, to enhance Dallas’ 
prestige as the cultural center of the 
Southwest, has paid dividends in practi- 
cal benefits to the city, which last year 
entertained opera patrons from twelve 
states and one foreign country. 

The signal success last spring of the 
Metropolitan on its most distant visit 
away from New York will, by all indica- 
tions, be even greater this year. Since the 
box office opened February 26 for the re- 
ceipt of mail orders, the staff has been 
flooded with a deluge of reservation re- 
quests and, despite continuous work daily 
and over the week-ends, is still several 
days behind in filling orders, Arthur L. 
Kramer, president of the Dallas Grand 
Opera Association, announced. 

A brilliant schedule has been arranged 
for the season, April 15 to 17, with some 
of the most renowned stars on the Met- 
ropolitan roster coming to Dallas. The 
engagement will open with Delibes’ 
“Lakme,” with Lily Pons, Armand To- 
katyan and Ezio Pinza, Monday night, 
April 15. This exotic opera has never be- 
fore been presented in this region and 
will provide a genuine novelty to open 
the season, Mr. Kramer said. Wagner’s 
“Die Walkuere” will be given Tuesday 
night, April 16, with Lauritz Melchior, 
Lotte Lehmann, Marjorie Lawrence and 
Kerstein Thorborg. 

The final day is attracting especial in- 
terest from out-of-towners for the op- 
portunity of hearing two operas in only 
one day away from home. At the matinee 
performance, Gounod’s “Faust,” with 
Grace Moore, Richard Crooks, John 
Brownlee and Ezio Pinza, will be given, 
followed in the evening by Verdi’s “La 
Traviata,” with Helen Jepson, Nino Mar- 
tini and Lawrence Tibbett. 

Again this year, Dallas will be the only 
city west of the Mississippi River to hear 
and see the complete Metropolitan Com- 
pany on tour. How Dallas came to lure 
the “Met” so far from New York, after 
ten years of effort in that direction on the 
part of Mr. Kramer, has been often told. 
Joining with Mr. Kramer in underwriting 
the venture are 105 business men and 
firms, pledging $153,500, many of them 
offering their subscriptions voluntarily. 
These figures represent not only an in- 
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By MABEL DUKE 


crease over last year’s subscribers and 
pledges, but a 50 per cent oversubscrip- 
tion of the requested sum this year. In 
1939, an $80,000 fund was sought and 
$136,000 was subscribed by 100 individ- 
uals and firms. This year, $100,000 was 
sought and $153,000 pledged. 

The alacrity of Dallas business lead- 
ers in supporting the enterprise is largely 
civic pride and cultural spirit, but it also 
contains an element of keen, if indirect, 
business acumen. The underwriters stand 





Lily Pons, in Lakme, will be one of the highlights 
of the Metrovolitan Opera Co. season in Dallas 
April 15-17. 


to gain no financial profits individually 
by the success of the enterprise, since any 
balance is immediately banked for the 
following season. On the other hand, they 
promise to surrender all or any necessary 
part of their pledges if, by the long 
chance, the proceeds should not meet the 
expense tally. Last year, the season ended 
with a neat little surplus of some $200 
after all bills were paid, and this was 
promptly allocated as a nucleus for the 
return engagement this year. 


However, indirect profit to Dallas and 
its merchants was nonetheless tangible, in 
bringing outside money into town. From 
Arkansas, Arizona, Illinois, Kansas, Lou- 
isiana, Missouri, New Mexico, Tennessee, 
Oklahoma and Mexico, as well as nearly 
every community in Texas, opera pa- 


March, 


trons came to Dallas to hear and see the 
performances in 1939. This year, advance 
inquiries have been received from an even 
wider radius, including such points as 


Florida and Washington, D. C. 


Other cities fortunate enough to en- 
gage the Metropolitan for annual per- 
formances on its spring tour, have met 
with consistent success financially, not 
only in the first years when the enter- 
prise was a novelty but in subsequent ap- 
pearances after it became tradition. Each 
year the company visits Boston, Roches- 
ter, Baltimore and Cleveland on its east- 
ern spring tour. In Cleveland, for ex- 
ample, where the company has sung for 
a full week for seven consecutive years, 
not once in that time, despite the sizable 
guarantee demanded, have the underwrit- 
ers been called upon to surrender any 
part of their pledges. 


The list of Dallas underwriters repre- 
sents a cross-section of the influential 
civic leaders and business firms in the 
community. With the exception of the 
Dallas Clearing House Assn., no pledge 
for more than $5,000 nor less than $500 
was accepted. The Clearing House Asso- 
ciation pledged $15,000. 





Calendar for 
1940 Opera Season 


Advance reservations are being 
filled, when accompanied by check, 
at the box office, 1213 Main St., 
for the Metropolitan Opera Com- 
pany engagement. The schedule of 
performances is: 

“Lakme,” with Lily Pons, Ar- 
mand Tokatyan and Ezio Pinza, 
Monday night, April 15. 


“Die Walkuere,” with Lauritz 
Melchior, Lotte Lehmann, Mar- 
jorie Lawrence and Kerstin Thor- 
borg, Tuesday night, April 16. 


“Faust,” with Grace Moore, 
Richard Crooks, John Brownlee 
and Ezio Pinza, Wednesday mat- 
inee, April 17. 


> 


“La Traviata,” with Helen Jep- 
son, Nino Martini and Lawrence 
Tibbett, Wednesday night, April 
7: 
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Dallas goes Metropolitan @ For the second consecutive season, New York’s Metropolitan Opera Company will come to Dallas 


April 15-17, for its most distant engagement. Above are some of the stars of the 1940 season in Dallas: 1. Lawrence Tibbett, who will appear in La Traviata, 


Wednesday night, April 17; 2. Mariorie Lawrence, soprano, who will sing Brunhilde in Die Walkuere Tuesday night, April 16. 3. Lotte Lehman, soprano, 
as Sieglinde in Die Walkuere. 4. Kerstin Thorborg, contralto, as Fricka in Die Walkuere. 5. Nino Martini, Alfredo in La Traviata, with Helen Jepson and 
Tibbett. 6. Lauritz Melchior as Sieqmund in Die Walkuere. Other oneras to be presented will be Lakme, with Lily Pons, Armand Tokatyan and Ezio Pinza, 
opening the season on Monday night; and Faust, with Grace Moore, Richard Crooks, John Brownlee and Pinza, for the Wednesday matinee, April 17. 
Dallas business men subscribed a guarantee of $153,000 for the 1940 season. Advance reservations indicate that the second Metropolitan season, like the first, 


will be so successful that the guarantors will not be called upon for any portion of their pledges. 
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People 


and 


Payrolls 


NDUSTRIAL expansion in Dallas, 

starting 1940 with a record-breaking 
pace in January, continued unabated dur- 
ing February. A total of 101 new firms 
located in Dallas during the month, of 
which twelve were manufacturers, twen- 
ty-one wholesalers, thirty-six retailers, 
three oil companies, and twenty-nine 
classified as miscellaneous. National con- 
cerns continued to select Dallas for im- 
portant sales, manufacturing and dis- 
tribution facilities, with a total of thir- 
teen branches secured during the month, 
more than located in all other Texas cities 
combined. 

Outstanding in industrial develop- 
ments during February was the announce- 
ment of plans for a new million-dollar 
soap factory, to be erected by Procter & 
Gamble Manufacturing Company, on a 
site adjoining its large vegetable oil short- 
ening plant on Loomis Street. This plant 
will be completed in 1941. 

Ford Motor Company also announced 
plans for a $300,000 addition to its Dal- 
las assembly plant, which will add greatly 
to its capacity and increase its payroll 
accordingly. 

Other important developments during 
February were: 

Manufacturers: 

Ace Manufacturing Company, 3636 
Holmes Street. Manufacturers of card 
tables. 

American Chenille Products Company, 
607-09 South Akard Street; chenille bed 
spreads, bath mats, robes and jackets. 

Dallas Belts, Inc., 205 North Jefferson 
Ave., Sixth Floor; manufacturers of 
ladies’ belts. 

Grill Hamburger Meat Company, 4106 
Ross Ave; meat packers. 

Hazelton Box Company, 1025 North 
Marsalis Ave.; box manufacturers. 

Industrial Adhesive Company, 2226 
Griffin Street; adhesive manufacturers. 
(Successors to Adhesive Manufacturing 
Corp.) 

Lone Star Foods, Inc., 4206 Main 
Street; potato chips, corn chips, pop corn, 
cracklings, candy bars, peanut brittle, 
etc. (Successors to The Alex Company.) 

Master Tank & Welding Company, 
2001 Eagle Ford Road; tanks. 

Precision Instruments, Inc., 1325 No. 
Peak Street; instrument manufacturers. 

Smith & Johnson Baking Company, 








Graphic Review of Dallas Business 
Business Indices for February, 1940, compared with February, 1939 
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1940 380,927 + 5.03%! 
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362.656 | 
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BANK CLEARINGS 
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: $197.217,000 
MM 
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STREET RAILWAY PASSENGERS 
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ELECTRIC POWER 1 
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1726 South Ewing Avenue; wholesale 
bakers. 

Standard Cleaning Machinery Com- 
pany, 2020 Richardson Ave.; manufac- 
turers of cleaning equipment. 

C. L. Teague Company, 3121 Holmes 
Street Road; advertising novelties. 
Wholesalers: 

W. T. Allen, 1402 Republic Bank 
Bldg.; manufacturers’ agent. 
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American Health Products Co., 604 
Great National Life Bldg.; drugs. 

H. Bates & Co., Inc., 403 Mercantile 
Bldg.; textiles. Home office, New York, 
Nz %; 

Century Pipe & Supply Co., Inc., 825 
Kirby Building; oil field supplies. 

Economy Gas Appliance Co., 4224 
Ross Ave.; gas appliances and compressed 
gas. 

Continued on Page 24 
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STATISTICAL picture of the rapid 

growth of Dallas and the South- 
west will be presented to the nation in 
April, when preliminary totals on the six- 
teenth decennial Census of the Popula- 
tion of the United States will be an- 
nounced. 

The Census of Population will be 
started in Dallas and Dallas County on 
April 1, simultaneously with the start of 
the enumeration in every other county 
of the United States. The enumeration is 
scheduled to be completed within two 
weeks. The population count will be 
taken as of April 1, 1940. 

All possible cooperation is being given 
to the Census Bureau staff by the Dallas 
Citizens’ Census Committee of the Cham- 
ber of Commerce, of which John C. Mas- 
senburg is general chairman. The commit- 
tee has worked for more than two months 
to insure a complete and accurate Census 
of Business and Manufactures in Dallas 
County and the entire Southwest. The 
Census of Business and Manufactures, 
which started January 2, is scheduled for 
completion March 15. Mr. Massenburg 
said that the Citizens’ Census Committee 
will continue its work to assist the Cen- 
sus staff in every way to secure a com- 
plete population count for Dallas and the 
Southwest. 


The 1940 Census is the greatest fact- 
finding undertaking in the nation’s his- 
tory. The year 1940 brings the one hun- 
dred and fiftieth anniversary of Census- 
taking in America, which began in 1790 
as provided by Article 1, of the U. S. 
Constitution. This year’s version of the 
Census, however, is a far cry from the 
initial counting when, after a year and 
a half of work by the U. S. Marshals 
who conducted the original enumeration, 
Congress was informed that the popula- 
tien of the country was somewhat under 
four million, the numbers being reported 
by states to provide a basis for apportion- 
ing membership in the House of Repre- 
sentatives. 


This April, 120,000 Census enumera- 
tors will visit 32 million families, to 
enumerate the nation’s estimated 132,- 
000,000 population, and to ask a series 
of questions designed to give the facts 
which will provide illuminating data on 
problems which have become particularly 
pressing in the last decade. Vital new 
statistical knowledge will be developed on 
education, mass migration, employment, 
unemployment, occupation and wage and 
salary income. By means of modern com- 
puting devices, preliminary summaries of 
the basic facts will be made available at 
an early date. 
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CENsuS OF PROGRESS 


Processing the mass of “raw’’ figures 
to be collected will involve the services 
of more than 7,000 clerks and a huge 
battery of mechanical tabulators at the 
Washington headquarters of the Bureau 
of the Census. Every effort will be made 
to get the end-product — the tabulated 
results of the national inventory—to the 





The 1940 Census comes on the eve of Dallas’ hun- 
dredth anniversary. In 1841, John Neely Bryan 
built this log cabin on the banks of the Trinity 
River, and became the founder of Dallas. Parker- 
Griffith Photo. 


public at the earliest possible moment. 


A count of the population and its dis- 
tribution remains the basic purpose of the 
inquiry, but in line with the axiom, 
“New times, new problems,” the schedule 
of questions covers a broader field than 
could have been foreseen in 1790. 


There are separate columns for record- 
ing the answers to each of 33 questions 
on the general population schedule. Of 
these questions the average person is not 
likely to have to answer more than half. 
In addition, there are 16 columns of ques- 
tions for a § per cent sample of the popu- 
lation. The general questions on the popu- 
lation schedule are as follows: 


Location 
1. Street, avenue, road, etc. 
2. House number 
towns). 
Heusehold Data 


3. Number of household in order of 
visitation. (Enumerator’s record.) 


(in cities and 


4. Home owned or rented. 
5. Value of home, if owned, or 
monthly rental, if rented. 


6. Does this household live on a 
farm? 
Name 


7. Name of each person whose usual 
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place of residence on April 1, 1940, 
was in this household. 
Relation 
8. Relationship of this person to the 
head of the household, as wife, 
daughter, father, mother-in-law, 
grandson, lodger, lodger’s wife, 
servant, hired hand, etc. 
Personal Description 
9. Sex—male or female. 
10. Color or race. 
11. Age at last birthday (age in 
months for children under 1 year 
old). 
2. Marital status — single, married, 
widowed or divorced. 


_ 


Education 
13. Attended school or college any 
time since March 1, 1940? 
14. Highest grade of school completed. 
Place of Birth 
15. (a) If born in the United States, 
give State, Territory, or pos- 
session. 
(b) If foreign born, give country 
in which birthplace was sit- 
uated on January 1, 1937. 
(c) Distinguish Canada-French 
from Canada-English and 
Irish Free State (Eire) from 
Northern Ireland. 
Citizenship 
16. Citizenship of the foreign born. 
Residence April 1, 1935 
17. In what city, town or village hav- 
ing 2,500 or more inhabitants did 
this person live on April 1, 1935? 
18. In what county? 
19. In what State, Territory or foreign 
country? 
20. On a farm? (Yes or No.) 


FOR PERSONS 14 YEARS OLD AND 
OVER 
Em ployment Status 

21. Was this person at work for pay 
or profit in private or non-emer- 
gency Government work during 
week of March 24-30? (Yes or 
No.) 

22. If not, was he at work on, or as- 
signed to, public emergency work 
(WPA, NYA, CCC, etc.) during 
week of March 24-30? (Yes or 
No.) 


Continued on Page 14 
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Los Angeles Man Praises 
Southwest Business 


chief assets, it is evident that ‘“‘these 
assets percolate through the Chamber of 
commerce and their influence to SOUTH- 
WEST BUSINESS,” in the opinion of 
Walter Measday of Los Angeles. 


I. THE people of Dallas are Dallas’ 


Harold M. Young, Dallas district man- 
ager of the U. S. Bureau of Foreign and 
Domestic Commerce, recently received 
this letter from Mr. Measday, to whom 
he had been sending Southwest Business. 
The letter follows: 


“From time to time it has come to my 
mind to send you a commendatory letter 
regarding Southwest Business, which we 
receive, I believe, through your thought- 
ful consideration; but always the pleas- 


ant task has been put aside for something 
that seemed more immediately pressing, 
though, perhaps not so pleasant. 


“Southwest Business is really a fine 
publication — in matter, make-up and 
every other factor that enters into good 
magazine work. We, in this office, enjoy 
it because it is really informative in the 
field of commerce and industry to which 
it is dedicated. 

“In the appreciation of the late L. B. 
Denning, I find these words: ‘Since Dal- 
las’ chief assets are the people of Dallas’, 
etc. It is evident that these assets perco- 
late through to your Chamber of Com- 
merce and their influence to Southwest 
Business.’ ” 





Dallas College of S.M.U. 
Shows Enrollment Gain 


Dallas College of S.M.U., direct out- 
growth of the small downtown school or- 
ganized in a spare room of the Chamber 
of Commerce 20 years ago, opened for 
its spring semester February 5. When final 
figures are in the enrollment is expected 
to approximate the some 900 enrolled for 
the fall term. 


The school now occupies the entire 
fourth floor of the Y.W.C.A., with addi- 
tional classes being taught at Dallas Tech- 
nical High School, at the Oak Cliff 
Y.M.C.A., and on the S.M.U. campus. 
Dr. G. O. Clough is director of the 
school. 


Continuing its pioneering in the edu- 
cational field, Dallas College this spring 
becomes the first accredited university in 
this section and one of a select group in 
the nation to present a course on the 
principles of life insurance salesmanship. 
S. J. Nadel, Dallas executive of the Equi- 
table Life Insurance Company, will be 
instructor. The school has the approval of 
the American College of Life Underwrit- 
ers, of Philadelphia. 


Other new courses being taught this 
term cover such varied subjects as mar- 
keting, political and cultural history of 
the Far East, and electronics and commu- 
nications engineering. 


More than 300 Dallas firms are now 
co-operating with Dallas College in dis- 
tribution of catalogues and in encourag- 
ing their employees to avail themselves of 
the “learn while you earn” advantages of 
the evening courses. 
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1939 Texas Farm Income 
Totals $502,157,000 


When supplemented by approximately 
$100,000,000 in federal subsidies, cash 
income of Texas farmers for 1939 reach- 
ed some $502,157,000, or nearly $30,- 
000,000 above 1938, Dr. F. A. Buechel, 
University of Texas agricultural econo- 
mist, announced recently. 


Actual revenue from production of 
crops and livestock, however, was a mil- 
lion and a half dollars less than during 
1938. The 1938 federal subsidy totaled 
only $69,000,000. 


Income during December dropped a 
million dollars below December, 1938, 
and more than five million dollars below 
the December average for the five year 
period from 1928 to 1932, Dr. Buechel 
said. 





Texas Delivery Service 
Has Rapid Growth 


The Texas Delivery Service was estab- 
lished January 15, 1937, by Rip Nichols, 
with only one truck and one employee. 
Today the firm has 20 delivery units and 
32 employees. Its headquarters is at 607 
North Akard Street. 

The firm provides special delivery serv- 
ice by messenger, motorcycle and truck. 
It provides regular package delivery, and 
in 1939 it established the Texas Parcel 
Service to serve Dallas department stores. 
The firm also operate leased delivery 
units, maintaining the units and furnish- 
ing uniformed drivers by the hour, the 
day or the year. 

Rip Nichols is owner and operator of 
the firm. His brother, Jack Nichols, is 


office manager and dispatcher. 





R. N. Bauman, native Texan, has 
opened, at 515 Gulf States Building, a 
branch office for The John S. Lauder Co., 
suppliers of advertis- 
ing novelties for the 
Southwest. 

The John S. Laud- 
er Co., orginated ten 
years ago in Tulsa, 
Oklahoma, and has 
consistently grown 
until the expansion 
of the Southwest ne- 
cessitated the loca- 
tion of a branch sales 
ofice. Dallas was 
chosen due to its 
central location in regard to the oil indus- 
try. 

A full line of advertising novelties, 
such as calendars, pencils, pump globes, 
enamel signs, etc., are being distributed 
by this company. 

In addition to Mr. Bauman, branch 
manager, five salesmen work out of the 
Dallas office and all sales for Texas and 
the Southwest will be handled from here. 








two months. 





Chamber Pushes Drive for 
1941 Conventions 


More than 40,000 visitors were brought to Dallas in January and February 
for the conventions, sales conferences and similar events held here. On the 
basis of conservative estimates, they spent more than $1,250,000 in Dallas in 


The January-February convention record, plus the prospects that 1940 will 
be Dallas’ biggest convention year since 1936, have led the convention depart- 
ment of the Chamber of Commerce to intensify its campaign to make 1941, 
Dallas’ hundredth anniversary year, its biggest convention period in history. 

Several important conventions, including the annual meeting of the Ameri- 
can Association for the Advancement of Science, have already been secured for 
the 1941 calendar. The Chamber’s convention department would appreciate 
suggestions and assistance from Chamber members and other Dallasites on con- 
ventions which Dallas can invite for 1941 or succeeding years. 
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1940 Brings Big 
Building Projects 


With Dallas’ 1940 residential construction holding 
close to the record-breaking 1939 volume, the ma- 
jor commercial and industrial building projects 
already assured for 1940 indicate that this year’s 
construction total will be one of the largest in 
history. Three of the big building projects are 
shown on this and the onvosite page. A few of 
the others of snecial immortance are the $250,000 
Highland Park Presbyterian Church; remodeling 
of the Linz Building: an addition to the S. H. 
Kress store; remodeling of the building at 1613-15 
Main Street, to be occunied by the Shaw Jewelry 
Co.; an addition to the Hillcrest Mausoleum; the 
Crown Hill Mausoleum on Lemmon Avenue at 
Northwest Highway; $100,000 additional construc- 
tion on the new high school athletic plant; a pro- 
posed $200,000 night club at Lemmon Avenue and 
Northwest Highway; remodeling of the building 
at 1608 Main St. for Linz Brothers; the Federal Re- 
serve Bank and Continental Building additions; a 
$300,000 addition to the Ford Motor Co. plant; and 
the $400,000 veast nlant on which Standard 
Brands, Inc., will start construction later this year. 

















Procter and Gamble Manufacturing Co. has already done some of the preliminary engineering work 
for the $1,000,000 soan plant on which it will start construction soon. The architect’s preliminary 
drawing of the soap plant, which will be located on the South Lamar Street extension, is shown 
above. Below is an aerial view of the site for the soap plant (left foreground) adjoining the big Procter 


and Gamble oil and shortening plant. The firm owns a 50-acre tract. 


Lloyd Long photo. 





Below is Architect Thomas D. Broad’s drawing on the new Love Field administration building, which 
the City of Dallas will complete this summer. The building. costing more than $200.000, is being 
constructed on the Lemmon Avenue side of the municipal airport. It will provide terminal facilities, 
office space for airlines and government agencies, and a large, modern cafe with an outdoor terrace. 





The building will be air-conditioned. 














Eat. oaennmenenmnnealll 











Dallas’ Terminal Post Office and Federal Building will look like this after the addition of two more 
floors to provide more office snace for Federal agencies. Contract has been let, and work is expected 
to start on the addition during March. Lang and Witchell are the architects. A $500,000 appropriation 


was made for the addition. 


Navasota to Be Host at 
Bluebonnet Festival 


One of the focal points for the thou- 
sands of travelers who will be lured 
across Texas this Spring by the state’s 
famed bluebonnet fields will be Navasota, 
home of the Texas Bluebonnet Festival. 

The second annual Texas Bluebonnet 
Festival will be held at Navasota April 
12, 13 and 14. A diversified program has 
been arranged for the celebration. A par- 
ade depicting the last twenty-five years’ 
progress in South Central Texas will open 
the program Friday, April 12. This will 
be followed by the Bluebonnet Queen’s 
official tour of the bluebonnet trails. Miss 
Genevieve Morrow of Houston will reign 
as queen of the festival. 

Band drills and a rodeo will be held 
during the afternoon of April 12. Friday 
night in Navasota’s Brule stadium, Miss 
Morrow will be crowned in the presence 
of her court of visiting duchesses from 
towns throughout Texas. An historical 
pageant will be another feature of the 
ceremony. 

Visitors to Navasota will be entertained 
April 13 with musical programs, a tour 
of the trails, a rodeo, and a livestock show 
for Future Farmers and 4-H Club boys. 
The Sunday, April 14, program will in- 
clude tours of the bluebonnet trails, and 
an impressive union church service at 
noon in Brule stadium. 

Louis B. Williams, manager of the 
Navasota Chamber of Commerce, heads 
the festival celebration. Members of the 
executive committee are Dr. S. D. Cole- 
man, C. V. Merriam, Mrs. Jim Quinn, 
A. J. Youens, Walter H. Koehn, W. M. 
Stanford, John F. Scott, and C. E. 
Ellison. 
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H. Fuller Stevens Named 
Manager of Adolphus 

H. Fuller Stevens, manager of the Ho- 
tel Adolphus in Dallas from 1935 to 
July, 1937, returned as managing director 
of the hotel last month when its opera- 
tion was resumed by the Dallas Hotel 
Company, owner. Mr. Stevens returned to 
Dallas from Cincinnati, where he had 
been manager of the Hotel Gibson. 

The Dallas Hotel Company resumed 
operation of the Adolphus, which had 
been under the National Hotel Manage- 
ment Co. since 1934. The management 
company was dissolved after the death of 
its head, Ralph Hitz, on January 12. 

Otto Schubert, manager of the Adol- 
phus for the Hitz organization, remains 
as the hotel’s resident manager. No other 
changes were made in the staff. Mr. Ste- 
vens said the Adolphus will be operated 
strictly as a Texas institution, and that it 
will purchase its supplies locally in every 


possible instance. 





Parker Foundation Formed 
As Non-Profit Institution 

The Parker Foundation for Speech Cor- 
rection and Re-Education was recently 
moved to larger quarters at 3525 Welborn 
Street, and a non-profit corporation has 
been formed to carry on the work of the 
institution, according to John Campbell 
Parker, director. The Foundation provides 
school work of any grade, while working 
nut all kinds of special re-educational 
problems. Mr. Parker said students have 
come to the Foundation from all parts of 
the United States. 





INVESTMENTS INSURED 
UP TO $5,000 


Dallas Building & Loan 
Association 
1411 Main St. Phone 2-9377 


Member Federal Home Loan Bank System 
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SGeanlne WITH STEEL! 


"Y and E” steel desks increase 
efficiency and reduce maintenance 
costs. See these beautiful stream- 
lined desks in our store, or teie- 
phone for an illustrated catalogue. 






STEWART OFFICE SUPPLY CO. 
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STATIONERS 
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1521-23 COMMERCE STREET, DALLAS » 


» OFFICE OMFFITTERS 


PHONE 7-8585 
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Established 1909 
A HOME INSTITUTION 


Towels, Linens and Uniforms 
Industrial Towels and Rental 


CHAIR SERVICE 


Efficient SERVICE 


Cleanly 
Dallas Towel Supply Co. 


Friendly 
2511 COMMERCE STREET 
PHONE 7-4396 








LONGHORN 
ROOFING 


‘4 Texas Made Product” 
Full Line of 


ASPHALT ROOFING 
AND SHINGLES 


Distributors Solicited 


Write 


Longhorn Roofing 
Products, Inc. 


POST OFFICE BOX 1648 
DALLAS, TEXAS 


Dallas Ranks First in South 
In Banking Business 


— the South’s cities of 200,000 
to 500,000 population, Dallas ranked 
first in volume of banking business in 
1939, second in postal receipts, and sec- 
ond in number of telephone connections. 

These facts were developed in a sta- 
tistical survey published in the February 
issue of the magazine Houston, official 
publication of the Houston Chamber of 
Commerce. The Houston Chamber of 
Commerce obtained 1939 statistical infor- 
mation on 22 cities of the United States 
which had from 200,000 to 500,000 pop- 
ulation in the 1930 census. Nine of those 
cities are in the South or Southwest; Dal- 
las ranked first among the nine in total 
bank clearings, and in total bank debits 
for 1939; was second only to Atlanta, 
Ga., in total postal receipts for 1939; and 
was second only to Houston in number of 
telephone connections on January 1, 
1940. 

Including the thirteen non-Southern 
cities from which Houston obtained data, 


Dallas ranked third in total bank clear- 
ings, second in total bank debits, fifth in 
total postal receipts, and seventh in num- 
ber of telephones. 

Among the nine Southern cities of 
comparable size, Dallas led Atlanta, sec- 
ond city, in total bank clearings by a 
margin of $118,677,880; and Dallas led 
Houston, second city, in total bank debits 
by a margin of $257,201,000. 

Atlanta led Dallas, second city, in total 
postal receipts by a margin of $336,367; 
and Houston led Dallas, second city, in 
telephone connections by a margin of 
10,192. 

The following tables show Dallas in 
comparison, first with Southern, then 
with non-Southern cities of comparable 
population. The totals on these four ma- 
jor indices of a city’s business importance 
—bank clearings, bank debits, postal re- 
ceipts and telephone connections—are 
taken from the table published in the 
February issue of Houston: 


Dallas in Comparison with Southern Cities of 200,000 to 500,000 Population 











Your Home When Away 


From Home 

















She 
DRISKILL HOTEL 


W. L. STARK, Manager 
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1930 1939 Bank 
City Population Clearings 
Dallas . 260,475* $2,789,442,880 
Houston 292,352 2,386,748,464 
New Orleans 458,762 
Atlanta 270,366  2,670,675,000 
Richmond 182,929 2,106,110,000 
Louisville 307,745 1,799,125,878 
Memphis 253,143 1,100,488,998 
Birmingham 259,678 1,103,197,226 
San Antonio 251,542 833,974,365 


1939 Bank 1939 Postal Jan. 1, 1940 
Debits Receipts Telephones 
$2,986,310,000 $4,400,235 94,809 
2,729,109,099 2,990,714 105,001 
2,654,851,000 2,5933,130 89,487 
2,266,456,000 4,736,602 88,338 
1,878,864,000 2,465,793 54,626 
1,890,246,709 2,954,361 
1,684,680,887 2,879,349 59,364 
1,055,896,455 1,712,749 52,859 
829,895,000 1,490,604 §2,901 


Dallas in Comparison with Non-Southern Cities of 200,000 to 500,000 Population 


1930 1939 Bank 
City Population Clearings 
Dallas 260,475* $2,789,442,880 
Minneapolis 464,356  3,466,995,910 
Kansas City 399,746 4,766,500,000 
Seattle 365,583 1,836,279,194 
Indianapolis 364,161 975,590,000 
Rochester N. Y. 328,132 413,768,658 
Portland, Ore. _ 301,815  1,602,816,359 
Toledo 290,718 234,610,632 
Columbus 290,560 543,940,900 
Denver 287,861 1,576,367,398 
St. Paul 271,606 1,363,853,907 
Akron 255,042 
Providence 252,981 547,523,300 
Omaha 214,006 1,566,341,520 


1939 Bank 1939 Postal Jan. 1, 1940 
Debits Receipts Telephones 
$2,986,310,000 $4,400,235 94,809 
6,504,145 154,915 

3,685,068,000 8,122,460 150,158 
2,311,117,000 3,909,204 128,702 
2,401,045,000 4,589,377 89,827 
1,405,675,000 2,906,395 90,907 
1,928,176,000 3,541,127 98,297 
1,440,661,391 2,063,357 63,081 
2,030,520,040 3,628,066 87,046 
1,890,583,000 4,203,757 108,244 
1,947,735,553 4,183,535 85,023 
801,938,000 15973,9:15 58,405 
1,890,587,000 2,350,820 68,000 
1,729,528,000 2,744,205 68,750 


*Dallas’ 1930 population, including the separately incorporated residential cities of 
Highland Park and University Park, was 273,297. 





Census of Progress 


Continued from Page 10 


23. If neither at work nor assigned 
to public emergency work, was 
this person seeking work? (Yes or 


No.) 


March, 


1940 » 


24. If not seeking work or at work, 
did he have a job, business, etc.? 
(Yes or No.) 

25. If not in any of the previous em- 
ployment status groups, indicate 
whether engaged in home house- 

Continued on Page 16 
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As Others See Us 


Announcement the other day that the Procter & Gamble concern would 
spend $1,000,000 on a new soap plant in Dallas brought to mind the time 
when the Cincinnati company was looking over Texas cities for a location 
for its original branch plant in the Southwest. The company considered various 
offers from many Texas cities and communities. All were good and the choice 
between them difficult to make. Ultimately the officials brought their wives into 
the conference. The women looked over the cities seeking the establishment. 
They recommended Dallas. The reason they gave was that Dallas was civically 
more up-to-date and attractive than any of the others. And so, other factors 
being equal, the plant was located at Dallas, a victory for civic beauty that now 
adds another $1,000,000 plant to Dallas industry and adds several hundred men 
to the North Texas metropolis’ industrial payroll. Civic beautification pays! 


—EDINBURG NEWS. 


Among the 
Manufacturers 


“If Dallas is to grow it must develop industrially.” 
You have heard this said until it has no meaning; 
until it is so trite that you pass it by as you do a 
corner that you pass each day. This slogan, for so it 
has become, should be recast. As it stands it is mis- 
leading and it would be more accurate to say: “If 
Dallas is to grow it must keep on developing indust- 
trially.” Every new month finds Dallas building new 
factories, new buildings, increasing its manufacturing 
output, and local capital seeking investment in Dallas 
industry. Each month SourHwest Business brings to 
the attention of local people and the Nation as a 
whole industries in Dallas as pictured on this page. 




















Dallas Charts Goodwill 


Continued from Page 5 


the city. Bank representatives will call 
upon the local bankers; hotel men upon 
local hotel officials and other business 
men; manufacturers and wholesalers upon 
retailers, etc. The tour will have souvenirs 
to distribute, and many of the individuals 
in the party will also distribute their own 
firms’ souvenirs. 

In San Angelo, Lubbock, Pampa and 
Wichita Falls, the four “night stop” 
cities, the program will be slightly varied. 
In each of these cities, a public concert 
and variety show, open to everyone, will 
be staged in the municipal auditorium or 
high school. Following this concert, the 
Dallas business men will be hosts at a 
dance, to which the city’s own Chamber 
of Commerce has issued the invitations. 
The Business Tour never asks any expen- 
diture from a city it visits; it pays its 
own way entirely, and entertains instead 
of expecting to be entertained. 

Traveling on the Business Tour special 
train is comfortable and pleasant. Every 
possible travel luxury is provided for the 
business men. A public address system 
extending throughout the train carries 
announcements from the Tour office to 
every member of the party. Baths, barber 
service, and an extra baggage car for 
souvenirs and other equipment adds to 
the pleasure of the trip. Veterans of the 
annual Business Tours maintain that the 
fellowship of the trips is the biggest 
dividend anyone could ask of them. 

It is difficult to describe the Dallas 
Business Tour so that the uninitiated can 
fully appreciate it. In reality, it is the 
equivalent of a $50,000 public relations 
and goodwill campaign, for that is its 
value, taking into consideration the 
actual expenses of the tour plus the value 
of the time of the business men who 
make it. It’s an advertising campaign on 
wheels — and it brings dividends which 
Dallas could not obtain in any other 
way. 

Primary objectives of the tour are to 
advertise Dallas as a manufacturing, 





wholesale, banking, insurance and amuse- 
ments center, and to publicize the annual 
State Fair of Texas. The State Fair, which 
has a representative on the trip each year, 
considers it so valuable that this year it 
is sending two representatives: President 
Harry Seay and J. Howard Hayden, pres- 
ident of the Junior Board of the Fair. 

In a majority of the cities on the route, 
public schools will be dismissed during 
the Dallasites’ visit, so that the children 
may meet the business men and attend 
their entertainment program. Many of to- 
day’s business men in cities throughout 
the Southwest remember the Dallas Busi- 
ness Tours of twenty-five, thirty and 
thirty-five years ago. 

As permanent goodwill messages, the 
Business Tourists take along a specially 
prepared booklet containing information 
about the State Fair, and about Dallas 
as a financial, manufacturing, wholesale 
and amusements center. The front page 
of the book is changed for each town, 
and on it is published an individualized 
“salute” from Dallas to that community. 
These salute booklets are delivered by 
special messenger to every business house 
in the city during the Dallasite’s visit. 

The Business Tour originated in 1900. 
It has been repeated each year since then 
except in 1918, when America’s wartime 
needs made it impossible to obtain rail- 

Continued on Page 25 




















Crackers @ Candy 
Saltine Soda Cracker, Candy and Bakery Products 


BROWN CRACKER & 
CANDY CO. 


603 Munger Phone 7-8222 























Corrugated and Solid Fibre Boxes 


GAYLORD CONTAINER 
CORPORATION 


Succeeding Texas Corrugated Box Co., Inc. 
Factory St. Phone 5-4105 
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MANUFACTURERS OF NEON SIGNS 


Outdoor Electric Adv., Inc. 


2229 CEDAR SPRINGS PHONE 7-8575 DALLAS 




















Atlas KEYSTONE Culvert . . . other metal goods 
Corrugated Tanks... Dr. Pepper Coolers 


ATLAS METAL WORKS 


P. O. Box 5208 Phone 2-5354 
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Texas doesn’t carry all its eggs in one basket. This pie chart 
on distribution of income during 1939 indicates the highly 
diversified nature of the state’s economy. All figures are pre- 
liminary government estimates; the chart was prepared by the 
statistical department of the Dallas Morning News. The figure 





Texas Bases P rosperity on Diversity 






Courtesy, Dallas Morning News 


CROPS 16.74% 
| 








Cottonseed 1.42°/, 





Wool, Mohair, etc. 1.97%, 





Misc. 


given for manufacturing is net value only, that is, value added 
by manufacture. The chart reveals that, while Texas is primarily 
a raw materials-producing state as contrasted with manufac- 
turing, it has diversity of production that contributes greatly 
to stability of annual income. 
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work, in school, unable to work, 
or other. 


. If at private or non-emergency 


Government work, number of 
hours worked during week of 
March 24-30, 1940. 


If seeking work or assigned to pub- 
lic emergency work, duration of 


28. 


unemployment up to March 30, 
1940—in weeks. 

Present or last occupation, trade, 
profession, or particular kind of 
work, as frame spinner, salesman, 
laborer, rivet heater, music teacher, 


30. Class of worker (present or last 


or, for those with no previous 31. 
work experience, new worker. 
. Present or last industry or busi- $2, 
ness, as cotton mill, retail grocery, 
farm, ship yard, public school. 
March, 1940 


work), as wage or salary worker in 
private work; wage or salary 
worker in Government work; em- 
ployer; working on own account; 
unpaid family worker. 
Number of weeks worked in 1939 
(equivalent full-time weeks). 
Amount of money wages or sal- 
ary received (including commis- 
Centinued on Page 17 
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Mexico's New Consul 


‘What Stationer 
Should We Use? 


The answer is, of course, the stationer who is best able t- 


service their accounts. 


Hundreds of Dallas’ leading business institutions have 
learned that our store is not merely a place to buy office 
supplies but a friendly organization, educated in the 
needs of business, and ever willing to help. 


The next time call 





GN 
mee | CLARKE & COURTS 
Luis Perez Abreu is Mexico’s new con- 
sul in Dallas, succeeding Adolfo G. Dom- PHONE 7-8836 
inguez, who was transferred to Detroit 1506-08 YOUNG ST. DALLAS 








early in February. Mr. Abreu has been in 
the foreign service of his country for 
twenty years. He has been stationed in 
New Orleans, Galveston, Los Angeles, 
Philadelphia, Toronto, Beaumont, Port 


Arthur, Rio Grande City, San Antonio, 
Pittsburgh, Oklahoma City and New e 


York City. He was transferred to Dallas 


from the New York City consulate. Mr. SCIENTIFIC LIFE INSURANCE 


Abreu is a native of Campeche, Mexico. 
Offices of the Mexican consulate in Dallas HOME OFFICE: PRAETORIAN BUILDING, DALLAS, TEXAS 


are in the Fidelity Building. 
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It’s Good Business! 


BUDGET Your 


sions) during 12 months ending 
December 31, 1939. 

33. Did this person receive income of 
$50 or more from sources other 
than money wages or salary during 


Life Insurance 








12 months ending December 31, el wife: “tl 
1939? (Yes or No.) ~ a PB — And Keep It! 
To be enumerated with the household 
are persons temporarily absent, such as The Praetorian’s Budget Plan enables busi- 
students away at college. “Be sure to , : 
include hile under as year of age,” ; porn mares aN re peer = 
: ; 2 Tom L. McCutrovuen retire at age 55), without sacrificing. 
the enumerator is reminded by a notation President 3 Sige 
on the schedule, for it has been found Joun N. Harars Your Praetorian representative invites the 
that the person reporting often forgets ag a siete opportunity of discussing this plan with 
“the baby.” ye you. 
The question as to highest grade of Srerctary-Teeerarcr 
school completed is new on the sched- J. W. Ravonts 





ule, replacing a former query on illiter- 
acy, which has dwindled to insignificant 
proportions statistically. 

Continued on Page 19 


**Texas’ Oldest Life Insurance Institution”’ 
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QUIET, PLEASE 


How Can | Concentrate 


With All This NOISE? 


fhat’s Easy, Just Call 


S. W. Nichols Company 
DALLAS ca HOUSTON 


and ask for a 


FREE NOISE SURVEY 





Acousti-Celotex, the patented perforated 
acoustical tile, applied directly to your 
present ceiling, absorbs NOISE like a 
blotter absorbs ink! 


Arrange to get the facts right away. No 
obligation. 








For Lease 
2011 North Field Street 
50’ x 90’—Two Stories—Elevator 
Splendid Location for Factory or Warehouse 


Cannon Ball Chair Rental Co. 


Phone 2-983 
Call for Mr. Mills or Mr. Clopton 














Telephone 





DALLAS TRANSFE 


and Terminal Warehouse Co. 
(Established 1875) 
2nd Unit Santa Fe Building 
Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 
Agents for: 

H. & N. T. Motor Freight Line 
Lone Star Package Car Co. 
Dallas-Fort Worth Motor Freight Lines 
Allied Van Lines, Inc. 


Phone 2-7111 











18 


of the Dallas Chamber: 


Commerce membership literature.” 





“Work” and “People of Dallas” Get 
Wide Distribution 


When the U. S. Chamber of Commerce mentioned the 1939 annual report 
of the Dallas Chamber of Commerce in a recent bulletin, it started a flood of 
requests from other chambers throughout the country for copies of the report. 

The Dallas Chamber of Commerce has furnished copies of “Work,” the annual 
report, and copies of the script for the ‘‘People of Dallas” program presented 
at the 1939 annual meeting, to 45 chambers of commerce in 25 states. Requests 
are still being received at the rate of two or three daily. 

A typical comment was that of Don C. Weeks, secretary of the Traverse 
City, Mich., Chamber of Commerce, who wrote to General Manager Ben Critz 


“I'd like to add my comment to the enthusiastic praise you must have received 
from all who have seen this report. You’ve struck a new high in Chamber of 








$1,560,000 Being Spent 
On Dallas Highways 


State and Federal highway construc- 
tion underway in Dallas County on six 
projects involves an expenditure of more 
than $1,560,000, and additional projects 
totaling about $1,500,000 will be placed 
under contract during the year, accord- 
ing to J. G. Rollins, division engineer of 
the Texas highway department. 

Work has already been started on the 
following projects, the total value of 
whose contracts is in excess of $1,560,000: 

U. S. Highway 77, from the Denton 
County line via Carrollton and Farmers 
Branch to Five Points near Bachman’s 
Lake. This is a reconstruction of the Den- 
ton highway. 

The ‘‘Northwest Connection” from 
Woodlawn Hospital to the intersection 
of U. S. 77 at Five Points. This is an 
entirely new and more direct route for 
U. S. 77 into Dallas. 

The Turney Street underpass, com- 
pletion of which will clear the way for 
widening and paving of Turney Street 
to bring the Northwest Connection road 
on into downtown Dallas, over two thir- 
ty-foot trafhic lanes separated by a park- 
way, with connections at Harwood, 
Akard and Cedar Springs. 

U. S. Highway 77 from the Ellis 
County Line to Dallas. This is reconstruc- 
tion of the Beckley Avenue road and its 
extension to the Ellis County line. The 
new highway will have a twenty-four- 
foot pavement. 

U. S. Highway 67, from the Ellis 
County line to Dallas. This is reconstruc- 
tion of a new route of the Dallas-Cle- 
burne highway, which is a part of the 
Dallas-Presidio route, the ‘‘front door” 
entrance to Texas’ proposed Big Bend In- 
ternational Park. 

The Katy railroad underpass on the 
Illinois cutoff. This route in South Oak 
Cliff will provide a by-pass for through 
trafic, making connections with all of 
the state and Federal highways in this 
section of the city. 

This heavy volume of highway con- 


struction in Dallas County, the initial 
units of a program which it is estimated 
will involve an expenditure of $10,000,- 
000 within three years, was made possible 
by a $750,000 right of way bond issue 
voted in 1939. The Chamber of Com- 
merce highway committee, of which W. 
B. Marsh is chairman, was largely respon- 
sible for the big program. 





Business Tour 
Continued from Page 5 


back year after year. It is one of those 
things which must be experienced to be 
appreciated. 

During a recent business tour I hap- 
pened one night to be in an informal 
group which included a middle aged man 
who was head of a large Dallas company. 
This was the first time he had ever been 
a member of the Business Tour. Out of a 
clear sky he addressed us thus: “Do you 
know, Dallas business men generally do 
not realize what a wonderful thing this 
trip is. I have been on other tours but 
never one where the members were so 
anxious to do a good job for the business 
establishments they represent and the city 
in which they live. Here, you fellows 
visit one town after another all day long, 
parading in each one and calling on your 
friends and customers. Then you stay up 
half the night having a whale of a good 
time, and when I go to breakfast at seven 
o’clock the next morning the dining car 
is so crowded I can’t find a seat. How do 
you do it?” I do not know the answer, 
but I know that he was not exaggerating. 

Some trade trips go to one extreme or 
the other—they are either solemn convo- 
cations of longbeards or else mere excuses 
for highpowered binges away from the 
eyes of family and neighbors. Well, a Dal- 
las Annual Business Tour is different. It 
is the greatest mixture of hard work and 
hard, clean play that I have ever seen. 
There is a serious side, but it is invigor- 
ating, not dull. There is a play side, but 
it is in the best traditions, and conviviali- 
ty is tempered with moderation, good 

Continued on Page 28 
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Wayne Gratigny Heads 
Dallas Junior Chamber 





B. WAYNE GRATIGNY 


B. Wayne Gratigny, 33 years of age, 
is the new president of the Dallas Junior 
Chamber of Commerce, succeeding 
George Mixon. He succeeded to the presi- 
dency of the young men’s organization 
from the office of treasurer. He had been 
active in the Junior Chamber’s work in 
connection with the Big Brothers camp 
for boys, and was coordinating supervisor 
in last year’s advance key sale for the 
State Fair of Texas. Mr. Gratigny, who 
is sales manager for Electro-Ball Co., Inc., 
is married and has two children. 

Other officers of the Junior Chamber 
for 1940 are: Newman E. Long, Houston 
Nichols and Dr. Tom E. Smith, vice- 
presidents; Ralph E. Doughton, secretary; 
and Donald C. Bennett, treasurer. 
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Also being asked for the first time are 
the questions on place of residence five 
years ago, which are designed to measure 
internal migration, such as movements 
from dust bowl areas, etc. 

In reporting on occupation, industry 
and class of worker, those with a job will 
specify their present status. Those seek- 
ing work will report details of their last 
employment, while a separate category 
entitled “new worker” has been estab- 
lished, in the words of Secretary of Com- 
merce Hopkins, “to obtain a picture of 
the number of young people who have 
finished their schooling in recent years 


Continued on Page 22 








For Speech Correction and Re-Education—The Parker Foundation 





A Resident School—Individual Training—Full School Curriculum—Stammering, Poor Readers, 
Speech Defects, Failing Students—John Campbell Parker, Director 


3525 Welborn Street Office Phone 5-7880—Dormitory Phone 5-3804 Dallas, Texas 











THE TOMORROW OF 
YOUR BUSINESS 












Many business men have found in the 
policies and personnel of this bank the 
soundness, the well - informed thinking, 
the friendly helpfulness that has aided 
in their profit progress. Your invitation to 


discuss the financial services your busi- 





ness needs for today and tomorrow will 


mim, a 





meet a ready welcome from our officials. 


ain ay © 
: 7”: 





Dallas National Bank 


DALLAS, TEXAS 


Member Federal Deposit Insurance Corporation 
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Dee R. Reeves, Realtor 
is pleased to announce that 
JOHN A. NANCE 
is now associated with him 
Specializing in Business and 
Industrial Properties 
SALES and LEASES 
1116 Republic Bank Bldg. 
Telephone 2-6575 








Your Office 
Business Actiity 


@ Desirably 
Located 


@ Exceptionally 
Comfortable 


@ Ultra 
Modern 





AIR CONDITIONED SUMMER AND WINTER 





Great National Life Bldg. 
H. H. MOTE, Bidg. Mgr. 
Room 304 1604 Main 

















Beaumont’s 
Barge Terminal 


The new barge terminal, munic- 
ipally owned and operated, pro- 
vides every modern facility to 
handle and warehouse all types 
of commodities. The terminal !s 
equipped with tracks that permit 
a direct transfer of cargo from 
barge to railroad cars or trucks, 
modern loading facilities, up-to- 
date fireproof warehouses, and 
docking space to take care cf 
the river and canal shipping de 
mands for many years to come. 


Coastwise and Foreign Shipping 
Handled Through 


Modern Municipal Facilities 


Available Industrial Sites Include 344 
Acres of Deep Water Frontage 


Write: O L. CAYWOOD 
Port Director 


ri-em. |) F 
BEAUMONT 


R. T. BEHANNON. S. W. Repr. 
Cotton Exchange Building, Dallas 
Telephone 2-7917 
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Republic Bank Celebrates 
Twentieth Anniversary 


ALLAS saw an unusual anniversary 

celebration, February 11-17, when 
the Republic National Bank invited the 
public to participate in the events mark- 
ing its twentieth anniversary. 

Thousands of persons saw one million 
dollars for the first, and probably the last, 
time in their lives when they attended 
open house at the bank on the actual 
anniversary, February 14. Between the 
hours of 3:30 to 5:30 p. m. and 7:00 to 
9:30 p. m., limited groups of visitors 
were conducted by well-trained guides 
through every department of the bank. 
The functions of each department were 
clearly explained and methods and equip- 
ment demonstrated. 

Amazed comment was evoked by a 
display, located in the vault, of one mil- 
lion dollars in currency of all denomina- 





bration. Many comments of visitors, 
overheard during receiving hours, indi- 
cated that the innovation was well re- 
ceived. 

During the anniversary week, the 
press of Dallas carried detailed stories 
concerning the bank’s history from the 
opening day, February 14, 1920, when 
Tom Dees was president and the capital 
was $100,000, up to the bank’s present 
status of one of the nation’s 100 largest 
banks, with total deposits in excess of 
$88,000,000. 

Tribute was paid to the late W. O. 
Connor. Mr. Connor was induced to re- 
linquish his important position as direc- 
tor of Sanger Brothers’ wholesale division 
and join the bank as president on April 
1, 1920. The bank’s capital was increased 
to $1,000,000 within three months. 


Officers of the Republic Naticnal Bank are shown during the institution’s twentieth anniversary 

celebration, February 14. From left to right, they are Frank E. Austin, vice-president and member 

of the executive committee; Fred Florence, president; Wirt Davis, chairman of the board; and 
Leslie Waggener, chairman of the executive committee. 


tions, ranging from $1 bills to $10,000 
bills. Much interest was also displayed in 
a machine that sorts and counts coins of 
all kinds and another machine that counts 
and wraps nickels, dimes and quarters. 

Officials and employees of the bank 
were in a gala mood as they greeted their 
guests in the imposing banking house 
crowded with flowers of every descrip- 
tion. 

When issuing the invitation to the 
public, officials of the bank expressed 
their conviction that customers and 
friends had been responsible for the 
growth and success of the bank and were, 
therefore, entitled to know all about its 
functions and urged to enjoy the cele- 


From the beginning of his direction of 
the bank, Mr. Connor foresaw its possi- 
bilities and secured Fred Florence, then 
president of a bank at Alto, Texas, as 
vice-president. 

Eight years later, when Mr. Connor 
was elevated to the position of chairman 
of the board, Mr. Florence became presi- 
dent at the age of 36. By that time the 
bank’s original capital had been increased 
to $2,500,000, and deposits totaled $22,- 
000,000. But there was more to come. 
Today, capital and surplus are $8,000,- 
000 and deposits exceed $88,000,000. 

In 1922 the bank secured a national 
charter and a new name, the Republic 
National Bank. Two years later the capi- 
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tal stock had been increased to $1,500,- 
000, with a surplus of $300,000. It was 
also in 1924 that construction began on 
the present Republic National Bank 
Building. 

In 1931, with the addition of a 20- 
story annex, the Republic became one of 
the largest office buildings in Texas, 
completed at a cost of $3,600,000. The 
bank’s staff, numbering more than 200 
persons, works in the comfort of com- 
plete air conditioning. The population of 
the building exceeds 1,500. 

In 1924, the need having arisen for ar 
afhliated institution authorized for th: 
conduct of a general trust and real es- 
tate business, negotiations were concluded 
with Wirt Davis and Leslie Waggener fo: 
the acquisition of the organization and 
business that was the Texas Farm Mort- 
gage Company. Vested with banking 
privileges, it was recreated as the Repub- 
lic Trust and Savings Bank, an affliated 
institution. The Texas Farm Mortgage 
Company had for eighteen years been en- 
gaged in a general farm and mortgage 
loan business in Dallas and served as rep- 
resentatives of the Travelers Insurance 
Company. 

In 1938 the Republic National Bank 
became the first bank in the South to 
issue its own travelers’ checks. Within a 
year these checks had been cashed in every 
state and forty-five foreign countries. 

Other banking innovations included 
the installation of an entirely new savings 
system for Dallas school children. This 
branch of the banks’ savings department 
now numbers more than twenty-six thou- 
sand active accounts. Nickels and dimes 
deposited by the children in 56 Dallas 
public schools total more than $400,000. 


Present officers of the bank are: Wirt 
Davis, chairman of the board; Fred F. 
Florence, president; Leslie Waggener, 
chairman of the executive committee; 
Frank E. Austin, Ben C. Ball, O. G. Bell, 
James M. Cumby, L. S. Dupree, D. W. 
Forbes, J. M. Hadra, John R. Haven, 
Wm. Z. Hayes, Oran H. Kite, Stanley A. 
Longmoor, R. J. MacBean, T. J. Moroney, 
Jno. E. Owens, J. W. Royall, H. M. Rus- 
sell, Jr., W. O. Stevens, and Robin Wil- 
liams, vice-presidents; R. F. Nicholson, 
cashier; J. W. Massie, auditor; W. O. An- 
derson, Hays E. Bassett, John K. Camp- 
bell, D. B. Cannon, Pat Henry, Jr., C. L. 
Murphy, E. L. Prewitt and Raymond J. 
Raphael, assistant cashiers; Frank E. Aus- 
tin, O. S. Boggess, Fred A. Brown, Free- 
man W. Burford, Dr. Edw. H. Cary, 
Wirt Davis, Percy Davis, Sol Dreyfuss, 
Fred F. Florence, J. M. Higginbotham, 
Jr., J. C. Karcher, Karl Hoblitzelle, Tom 
G. Leachman, W. M. Lingo, B. F. Mc- 
Lain, Frank L. McNeny, Herbert Marcus, 
Homer R. Mitchell, Chas. R. Moore, J. F. 
Parks, J. H. Pearlstone, Joe C. Thompson, 
J. W. Simmons and Leslie Waggener, di- 
rectors. 





‘Fish at Wickers 


Fishing Season Always Open at Wicker 


Fish & Poultry Company. 


Try the Wicker Brand Sauces and 


Horseradish 
Home of Bird’s Eye Brand Frosted Foods 
Ask Your Dealer for Wicker Fish 


Wicker Fish & Poultry Go. 


3004 Gaston Phone 7-8129 




















Fully-Paid Investment 
Certificates Issued 
$100 to $5,000 


Insured by Federal Savings and Loan 
Insurance Corpcration, Washington, D.C. 


SUMMER 


... 1S Just 
Around the Corner! 


CURRENT DIVIDENDS 4% 


METROPOLITAN BUILDING 
& LOAN ASSOCIATION 


1400 MAIN STREET 


. Don’t overlook this year’s op- 
portunity to step up efficiency 
and increase profits by install- 





ing AIR CONDITIONING 





in your office, shop or factory. 


. For personal analysis of your 
requirements call 2-9321— 
Sta. 368. 


DALLAS POWER & 
LIGHT CO. 


Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
Great National Life Building 


Phone 7-9349 Dallas 


Alex D. Hudson James S. Hudson 





























TRUCK TANKS —wmade to your order and 


special needs 







BUTANE 
TANKS 


Built to 
A.S.M.E. Code 





ALL TYPES OF WELDED TANKS 
GASOLINE TRUCK TANKS 


DALLAS TANK & WELDING COMPANY, Inc. 


203 West Commerce Street’ W. W. BANKS, President Dallas—Phone 2-5513 
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THIRTY-SECOND ANNUAL STATEMENT 
of the 


DALLAS, TEXAS 
December 31, 1939 


ADMITTED ASSETS 
Real Estate, Including Home Office Building 
Real Estate Under Contracts of Sale 
First Mortgage Loans 
Collateral Loans - ‘ 
Padicy Loans and Pieusidies Note *s Secure or" by — 
serve ; 
Bonds 
Stocks nM ; 
Cash in Banks and Otic e 
Interest and Rents, Due and Acc md 
Premiums Deferred and in Course of Collection 
Miscellaneous Assets 
TOTAL ADMITTED ASSETS 
LIABILITIES AND SURPLUS 
Legal Reserve on Policies ; 
Reserve for Installment Death and Disability Clee 
Death and Disability Claims weenie No Proofs 
Received : ‘oe 
Premiums, Interest and Rents Paid in beac 
Estimated Amounts Due for Taxes Payable in 1940 . 
Policy Dividends Held at Interest or Payable in 1940 
Accrued Expenses and Commissions 
Reserve for Other Liabilities . 
Additional Voluntary Reserve Funds 
Reserve for Future Contingencies 
Capital Stock and Unassigned Funds 


TOTAL 


Organization . . . $35,488,996.00 
“Nothing Succeeds Like Success” 


DIRECTORS 
ToHN W. CaRPENTER : . Dallas W.C.McCoron ..... 
B.A: Dowmwarsv .- . «:.+ >» Ae 
Sore fc kk ee be 
EERE RAPES 3. 6 3 oe 6% % 8 


Dallas P. V. MONTGOMERY . pe 


ADVISORY BOARD 


tS ee hoe Oe eS 
ee ee eg kn Sk mer “S. % Humble Crasewce FE. Lanz... . 
GALLOWAY Oe Ee ee ee ee Tyler foun D. Mippteton . . 


ee ee 


ye ee a eee ee Paris mPa 8. 4 ks 

i a are Pearsall G. B. RicHaRDsoNn sare: lat aa 

ee Mk ce ee a ee ee ee aylor SUaGRV EL SEAL oc ss a 

AR a ON es Hillsbo ro Lo) re 
a: Ge NS Bk a ee ns Me ee ee Abilene 








SOUTHLAND LIFE INSURANCE COMPANY 


$ 6,978,196.74 
362,281.66 
7,576,028.41 
135,315.77 


8,699,435.16 
3.856,201.39 
64,536.27 
1,993.792.07 
195,513.99 
1,096,866.23 
28,326.10 





. $30,986,493.79 


$28.233,958.00 
728,359.00 


164,565.22 
292,691.05 
70,810.97 
63,829.05 
33,593.50 
97,519.58 
200,000.00 
100,000.00 
1,001,167.42 





Dallas Homer R. MitcHent . wl. tt 


Dallas jouw Ewes. ....5 . « « 


Dallas SS a ee ae 


Dallas oe. ne 


ee er ae Dallas 


$30,986,493.79 


Insurance in Force . . . . $186,365.375.00 
Total Paid Policyholders and Beneficiaries Since 


eat tae oe ter Dallas 


‘ - « « Dallas 


poe ee Dallas 


pe, tou) hae oe Dallas 


Se ee: Dallas 


. Greenville 
. Houston 


- . « . Fort Worth 


Dallas 


Se ee Houston 


SoutTsHiaNnD Lire Insurance Company 
Home Office Dallas, Texas A. Morgan Duke, President 
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Continued from Page 19 


but have been unable to obtain work and 
thus acquire an occupation.” 

The income questions are an important 
addition to the schedule. The answers, 
when tabulated, will provide valuable in- 
formation on distribution of purchasing 
power. 

Only one in 20 persons will be asked 
the following additional questions, to ob- 
tain statistical data on a sample basis, 
concerning subjects on which informa- 
tion as to trends often is requested of 
the Census Bureau: 

FOR ALL PERSONS 
Place of Birth of Father and Mother (Sce 
instructions for Question 15). 
36. Father. 
37. Mother. 
Mother Tongue 

38. Language spoken in home in 

earliest childhood. 
Veterans 

39. Is this person a veteran of the 
United States military forces; or 
the wife, widow, or under 18-year- 
old child of a veteran? 

40. If child, is veteran-father dead? 
(Yes or No.) 

41. War or military service. 

FOR PERSONS 14 YEARS OLD AND 
OVER 
Social Security 

42. Does this person have a Federal 
Social Security Number? (Yes or 
No.) 

43. Were deductions for Federal Old- 
Age Insurance or Railroad Retire- 
ment made from this person’s 
wages or salary in 1939? (Yes or 
No.) 

44. If so, were deductions made from 
(1) all, (2) one-half or more, (3) 
part, but less than half, of wages 
or salary? 

Usual Occupation, Industry and Class of 
Worker 

45. Usual Occupation. 

46. Usual Industry. 

47. Usual Class of Worker. 

FOR ALL WOMEN WHO ARE OR 
HAVE BEEN MARRIED 

48. Has this woman been married 
more than once? (Yes or No.) 

49. Age at first marriage. 

50. Number of children ever born, not 
including stillbirths. 

The supplementary query on usual oc- 
cupation, industry, and class of worker is 
distinct from the general question on 
present or last occupation, industry, and 
class of worker. It is designed to get in- 
formation on the number of persons who 
may be working out of their usual trade 
or profession. 

In all, the average person will spend 
about 15 minutes answering questions of 
the enumerator in the population census 


this April. 
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N uestros P roductos de Exportacion 


A continuacién sefialamos algunos de 
los productos para los cuales nos in- 
teresa una inmediata exportacion, natural- 
mente, bajo arreglos difinitivos en las 
diferentes republicas de este continente. 

“Manufacturas de papel: papel de em- 
pacar, carton para cajas y embalaje, car- 
ton aislante, papel cartén de todas clases 
para construcciones, papel para empa- 
pelar paredes, bolsas de papel, cajas de pa- 
pel y de cartén papel parafinado, serville- 
tas de papel, etc.” 

Pinturas y barnices de todas clases.’ 

“Muebles de madera, de metal y de 
chromium.” 

“Toda clase de material eléctrico y 
aparatos eléctricos para construcciones y 
uso doméstico.” 

“Lamparas eléctricas para techo y de 
mesa.” 

“Aparatos para acondicionamiento de 
aire y de ventilacién, para servicio do- 
méstico, teatro, cines, restaurants y 
grandes edificios.”’ 

Maquinaria agricola de todas clases.” 

“Maquinas electricas, vapor y gas para 
usos industriales, también motores, bom- 
bas, etc.” 

“‘Bombas para gasolineras.” 

“Construcciones metdlicas desmonta- 
bles de todas clases para edificios pe- 
quenos y grandes.” 

‘Alambre y productos de alambre, 
clavos, etc.” 

“Toda clase de productos farmacéuti- 
cos.” 

“Toda clase de jabones y articulos de 
tocadar, para dama y caballero.” 

“Ropa para la mujer de todas clases. 
La linea en este ramo es completa y de 
estimable valor reconocido ya en todos los 
Estados Unidos y en muchos paises de la 
América Latina. Empezando por ropa 


> 


Por FRANCISCO MILLET 


intima hasta abrigos. Sombreros, medias, 
zapatos y bolsas de mano pala mujer.” 

“Sombreros para caballero. Nuestra in- 
dustria en este ramo esta también a la 
altura de la competencia pues los som- 
breros fabricados por nuestros industri- 
ales en este sector compite en precio y 
calidad, no solo con las fabricaciones na- 
cionales sino que también con las extran- 
jeras.”” 

“Otra industria importantisima en 
nuestro sector es la construccion de car- 
rocerias para camiones; desde la carro- 
ceria mas sencilla hasta la mas complicada 
de refrigeracién para el transporte de pro- 
ductos delicados. Carroceria para auto- 
buses para servicios de carretera y ciu- 
dad.” 

“Manufacturas de cuero y sus simi- 
lares.” 

“Articulos para regalo. Joyas de fan- 
tasia, etc.” 

Estos son algunos de los productos que 
sefialamos hoy para que nuestros amigos 
y clientes se den cuenta de la importancia 
que tiene nuestra industria, no solo en el 
territorio de Dallas sino que también en 
todo el estado de Texas y Oklahoma. 
Hemos sefalado anteriormente la enorme 
potencialidad de nuestra industria, pero 
por razones inexplicables se habia descui- 
dado de considerar que si bien nuestro 
mercado local es importantisimo, también 
son importantes y mas que los nuestros, 
muchos de los mercados internacionales. 

No es nuestro interés en cansar a ustedes 
en leer de nuevo expresiones ya manifes- 
tadas anteriormente, pero si es nuestro 
interés el de sefialar la importancia indus- 
trial y comercial de esta plaza para todos 





be sold today without hesitation: 


toilet articles. 


the satisfactory results. 





Foreign Demand 


The demand from Latin America for manufactured products is varied, but 
there are a few products which seems to be in particular demand from each of 
our neighboring republics. We are quoting below some of the articles in order 
to give our readers an idea, even though a general one, of the products that can 


Cotton, rayon and silk piece goods. Women’s ready-to-wear. Hosiery. 
Millinery. Underwear. Costume jewelry. Hand bags. Wood and metal 
furnishings. Steel and iron wire, barb-wire, nails. Hardware in general. 
Agricultural machinery of all and every kind, also machinery for processing 
agricultural products. Portable iron and steel constructions. Carbon paper, 
writing paper, all kinds of construction paper and cardboard. Fruits and 
vegetables: dried, canned and preserved. Butter, lard, powdered and con- 
densed milk. Chemicals and pharmaceuticals, cosmetics and all kinds of 


Manufacturers of the above products should contact the Dallas and North 
Texas Foreign Trade Association, a division of the Dallas Chamber of Com- 
merce, for further information as mutual cooperation is needed to bring about 





aquellos interesados en la importacién de 
productos extranjeros. Asi pues, una vez 
mas Ilamamos la tencién del mundo com- 
ercial y muy en particular el de nuestras 
hermanas republicas de este continente 
para que consideren nuestra industria al 
pasar sus pedidos o al trator de hacer 
conexiones con empresas nuevas. 

Ya son muchos los arreglos que afor- 
tunadamente hemos cerrado con inu- 
merables comerciantes importadores de la 
América Latina, y es muy laudable la 
cooperacién que hemos encontrado en las 
Camaras de Comercio en los diferentes 
paises, asi como de los representantes de 
los Estados Unidos, pero estamos aun en la 
infancia de nuestro comercio exterior y 
siendo nuestro interés el de poner nuestro 
mercado a la altura que le corresponde, 
invitamos a todos los interesados para que 
y como ya hemos dicho mas arriba, tengan 
presente nuestra plaza y la Asociacién que 

Continued on Page 29 





Van Dyke Laboratories 


DALLAS, TEXAS 
Fabricantes de toda clase de cosméticos y 
articulos de tocador y belleza 
MARCA “MAGNOLIA” 
418 N. St. Paul Street 








EXPORTING & 
IMPORTING CO. 


Between the Americas 
Santa Fe Building 
DALLAS, TEXAS 


COMISIONISTAS 
IMPORTADORES 
Y 
EXPORTADORES 


de 
Materias Primas 


y Productos Industriales 


GRAY THOMAS 
Gerente 


Dirijan su correspondencia en Es- 


panol 6 en inglés a su conveniencia 
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“One of Texas’ Most Progressive Institutions” 


During 1939 the Republic National Life paid out over $220,000 in salaries 


and commissions; $657,000 to policyholders and beneficiaries. 


Address Agency Inquiries to: 
M. ALLEN ANDERSON, Director of Agencies 


THEO. P. BEASLEY 


memes REPUBLIC NATIONAL LIFE 


meee = |NSURANCE COMPANY 


HOME OFFICE 
DALLAS. TEXAS 


THOMAS M. MOTT 
Secretary-Actuary 








BARROW, WADE, GUTHRIE & CO. 


(Established 1883) 


Accountants and Auditors 





DALLAS, TEXAS 

711 Santa Fe Building 
Phone 7-6259 

—— OTHER PRINCIPAL OFFICES 














New York, N. Y. San Francisco, Cal. Montreal, Canada London, England 
Chicago, III. Los Angeles, Cal. Toronto, Canada Manchester, England 
Boston, Mass. Seattle, Wash. Mexico City, Mexico Glasgow, Scotland 
Philadelphia, Pa. Portland, Ore. Buenos Aires, Argentine Paris, France 
Utica, New York Baltimore, Md. Rio De Janeiro, Brazil Berlin, Germany 
Detroit, Mich. St. Louis, Mo. Para, Brazil Hamburg, Germany 
Cleveland, Ohio Tulsa, Okla. Sao Paulo, Brazil Antwerp, Belgium 
Houston, Texas Melbourne, Australia Sydney, Australia 
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DALLAS , TEXAS 





; sii Interiors and No | 
Fixtures, Designed by eta SHOW CASE & 


Sales Engineers. 1 YOUR 


Service NO OBLIGATION 


| FIXTURE MANUFACTURING CO. 


~ 1907 CEDAR SPRINGS e DALLAS, TEXAS 
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Fischer & Porter Company, 1705 No. 
Field Street; flow meters, rotameters, etc. 
Home office, Philadelphia, Pa. Poole Man- 
ufacturing Sales Engineers, sales agents. 

Fitzgibbons Boiler Co., Inc., 1304 Lib- 
erty Bank Bldg.; boilers. Home office, 
New York, N. Y 

Hazel-Atlas Glass Company, 413 Sec- 
ond Avenue; glass food containers and 
table ware. Established warehouse in Dal- 
las to carry complete stocks to supply 
Southwest. Sales office formerly in South- 
land Life Annex has been moved to the 
warehouse; Warren E. Marsh, District 
Manager. Home office, Wheeling, W. Va. 

Edwin Homer Kerr, 523 South Ervay 
Street; manufacturers’ agent, handling 
motion picture machines and films, 
cleansers, etc. 

John S. Lauder Company, 515 Gulf 
States Building; advertising novelties. 
Home office, Tulsa, Okla. 

Laux Sales Company, 307 Great Na- 
tional Life Bldg., paint manufacturers’ 
materials. 


National Cash Register Company, 
Tower Petroleum Bldg.; moved eight- 
state regional office from St. Louis, Mo. 
Ira P. Jones, District Manager. Home of - 
fice, Dayton, Ohio. 

Obear-Nester Glass Co., 2405 South 
Harwood St.; glass bottles. Warehouse to 
serve the Southwest. Home office, East St. 
Louis, IIl. 

Plant Chemicals Company, 604 Great 
National Life Bldg. Chemicals and drugs. 

Sanitary Vending Machine Co., 2500 
Live Oak Street; vending machines. 

Silver Moon Candy Company, 205 So. 
Haskell Avenue. Wholesale candy. 

Texas Pop Chip Distributing Co., 604 
Great National Life Bldg.; food products. 

Truett-Worrall Spring & Aligning Co., 
718 North Pearl St.; automobile equip- 
ment. 

Valley Products Corporation, 903 Gulf 
States Bldg.; food products. 

W BM Company, 2721 Main Street; 
distributors of gas ranges. 

Wood Preserving Corporation, Grand 
Prairie; concentration yard for Koppers 
pressure-treated lumber. Home office, 
Pittsburgh, Pa. 


Petroleum: 


Engineering Production Company, 905 
Praetorian Building; oil producers. New 
company organized by A. S. Smith and 
associates. 

Gibbard Royalty Corporation, 1604 
Kirby Building; oil royalties. Company 
organized by W. W. Gibbard and asso- 


ciates. 
Continued on Page 26 
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Directory Lists 2,241 Whole- 
sale Firms in Dallas 


ALLAS has 553 more wholesale 
firms than Houston, Fort Worth 
and San Antonio combined, according to 
the recently published Directory of Texas 
Wholesale Firms. The directory was com- 
piled and published by the Bureau of Busi- 
ness Research of the University of Texas. 
Firms are classified by cities and by 
products. 
Totals for the four major cities of 
Texas, as taken from the listings in the 
University’s directory, are: 


Number of 
City W holesale Firms 
DALLAS 2,241 
Houston 666 
Fort Worth 513 
San Antonio 449 


In virtually every classification by 
products, Dallas dominated the listings. 


For instance, the directory lists 33 Texas 
wholesalers of women’s clothing, of 
which 26 are Dallas firms. Of the 35 
Texas wholesalers of surgical, medical 
and hospital equipment, 23 are in Dallas. 

The directory lists 92 air conditioning 
equipment wholesalers in Texas, of which 
§4 are Dallas firms. Of the 41 whole- 
salers of textbooks, bookbinders’ and 
printers’ supplies, 38 are in Dallas. Forty- 
nine of the state’s 52 wholesalers of piece- 
goods and household linens are Dallas 
firms. In the men’s and boys’ clothing 
section, Dallas has 20 firms out of a 
total of 26 for the state. In hosiery and 
underwear, Dallas has 13 firms out of a 
total of 21 for the state. 

Similar margins of leadership for Dal- 
las are reflected in many other classifica- 
tions of the directory. 





Neiman-Marcus Gift Pack- 
ages Win Special Award 


The gift packages of Neiman-Marcus, 
Dallas, were so brilliantly conceived and 
beautifully executed, that they were 
given a special award in the All-America 
Package Competition, sponsored by Mod- 
ern Packaging Magazine. This is the first 
time in the ten-year history of the com- 
petition that a special award has ever 
been given for unusual ability in retail 
and department store packaging. Prizes 
were announced in the March issue of the 
magazine. 

Outstanding among the Neiman- 
Marcus packages were the Treasure Chests, 
a series sized for gift assortments or en- 
sembles. The most elaborate Chest is fin- 
ished in quilted satin, trimmed with genu- 
ine ermine tails and given with purchases 
of more than two items totaling $100 or 
above. Another Chest, designed for the 
Man’s Shop, is made entirely of cork and 
bears the shop insignia. A chest of silver 
paper, with a transparent fluorescent hand 
holding a foil envelope with the gift mes- 
sage inside, is tied with an American 
Beauty Silk ribbon. 

Other packages include the Graduation 
Diploma, an exact imitation of the round, 
white sheepskin, and fitted with a papier 
mache graduate’s head: Father’s Day Dog 
House, with Dad appearing in the en- 
trance to a cardboard dog house: Dallas’ 
Skyline Wrap, with a photograph of the 
city at night covering the package; Hob- 
by-Horse Wrap, made in France, with a 
brilliant foil hobby horse, complete with 
gold mane and tail; and unusual wraps 
designed for different holiday gifts, such 
as Easter and Mother’s Day. 
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Chamber Division Plans 
Dallas Buyers’ Guide 


Preparation of a complete buyers’ 
guide for distribution throughout the 
country has been started under the su- 
pervision of the Dallas Manufacturers 
and Wholesalers Association, a division 
of the Dallas Chamber of Commerce, it 
has been announced by Bob Bourdene, 
association manager. The Dallas Official 
Buyers Guide will be ready for distribu- 
tion June 1. 

Names of more than 4,000 manufac- 
turers, wholesalers, manufacturers’ 
agents, jobbers and manufacturers 
branches will be included in the directory 
which will have more than 750 district 
classifications covering every phase of 
distributing activity in Dallas. A mini- 
mum of 10,000 copies will be distrib- 
uted. 

The directory is being prepared by 
J. S. Dicklow and Carey H. Snyder. 





Gus K. Weatherred Heads 
Warehousemen’s Association 


Another national trade presidency was 
brought to Dallas last month when 
Gus K. Weatherred, head of the Dallas 
Transfer and Terminal Warehouse Co., 
was elected president of the American 
Warehousemen’s Association at its forty- 
ninth annual convention in Chicago. 

Mr. Weatherred was president of the 
merchandise division of the association 
last year. A native of Waco, he has been 
in the warehouse business in Dallas since 
RODS 
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Expert Says Day of Huge 
Cotton Crops Is Past 


The day of the five-million-bale cotton 
crop in Texas is past—at least for some 
time to come—believes Dr. F. A. Bue- 
chel, University of Texas agricultural ex- 
pert. 

Even return to unrestricted cotton pro- 
duction—‘‘a possible development in na- 
tional administration within a few years” 
—will not bring back such gigantic cot- 
ton crops as this state once had, for many 
years at any rate, the statistician of the 
University’s Bureau of Business Research 
said recently. 

Why? Because: (1) Brazil and India 
have permanently ‘“‘adopted” part of the 
American cotton market, and (2) other 
cash crops and livestock enterprises have 
been substituted which spread the income 
of the cotton farmers of the Southwest 
over a long period during the year. 

Government regulation of cotton pro- 
duction—an outgrowth of the depression 
—is not only extending the farmer’s an- 
nual earning cycle, but is bringing about 
better utilization of land, he said. 

Incongruities in the Bureau’s 13-year 
farm cash income index, caused by these 
shifting seasonal tendencies, have just 
been ironed out by an elaborate but fool- 
proof formula devised by Carroll Brown, 
University graduate student, under Dr. 
Buechel’s supervision. 

This readjustment has revealed the shift 
from the major crop system of ten years 
ago—when cotton furnished 67 per cent 
of Texas’ total agricultural income—to 
the 1939 schedule. 

Today, money from livestock has al- 
most doubled, that from livestock prod- 
ucts has tripled, and that from fruits and 
vegetables, fresh and canned, has almost 
quadrupled, Dr. Buechel has discovered. 

“Livestock products, especially milk 
products, are more nearly year-round fac- 
tors,” he pointed out, “and the fruit and 
vegetable crops are in season throughout 
the entire year in at least one of the 
eleven crop producing regions of the 
state.” 





Dallas Charts Goodwill 


Continued from Page 15 


road equipment. From every indication, 
the 1940 Business Tour will be one of 
the most successful we have ever had. 
Reservations are coming in rapidly; the 
men who have gone before are the sales- 
men for this year’s trip. We are going 
into a fertile territory for Dallas manu- 
facturers, wholesalers and banks. We are 
going into friendly, profitable country, 
under highly favorable circumstances. I 
hope that Dallas as a whole will appre- 
ciate the value of this tour as much as 
do the business executives who go on it. 
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Natural Resources Corporation, 610 
Wilson Building; Paul H. Gunther, Presi- 
dent. Oil leases. 

Miscellaneous: 

Accident & Casualty Insurance Com- 
pany, 827 Kirby Bldg.; R. V. Ricketts, 
Agent. Headquarters, Zurich, Switzer- 
land; U. S. office, New York, N. Y. 

J. W. Bateson, 222 Construction Bldg.; 
general contractor. 

Century Life Insurance Company, 205 
Burt Building; home office, Fort Worth, 
Texas. 

Dal-Tex Collection Agency, 201 Prae- 
torian Bldg.; J. D. Rosenberg. 


Dixie Advertisers, Inc., 1602 Allen 
Building; advertising agency. 

C. A. Dolsen, 4548 McKinney Ave.; 
business broker. 

Friedel Towel Service Co., 3217 Knox 
Street; linen supply service. 

A. E. Hudspeth, 417 Southland Life 
Bldg.; real estate. 

B. T. Lancaster, 417 Southland Life 
Bldg.; real estate. 

Lavelle Service Company, 301 Sanger 
Hotel; advertising. 

Long & Long Construction Co., 
Construction Bldg.; contractors. 

Marsalis Realty & Rental Co., 303 No. 
Marsalis Street; real estate. 

Pack & Flippen Detective Agency, 
1824 Allen Bldg. 


we 
NR 
we 





National Labor Relations Board, De- 
partment of Labor, 329 Terminal Annex. 
New Firms Chartered: 


In addition to the above, the following 
Dallas firms were granted charters at 
Austin during the month: 

Colonial Distributing Company; capi- 
tal, $1,000; incorporators, O. L. Nelms 
and associates; purpose, merchandise. 

Vic Frankfurt, Inc.; capital, $500; in- 
corporators, Victor Frankfurt, C. B. Case 
and J. M. Hoppenstein; purpose, loans. 


Gordon’s Jewelers, Inc., of Dallas; 
capital, $30,000; incorporators, M. M. 
Gordon, Harry B. Gordon and Aaron S. 


Continued on Page 29 
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Terminal Company 
reduces traffic con- 
gestion on the streets 
of Dallas by virtue of 
the fact that its ve- 
hicles transport more 
than 175,000 passen- 
gers daily . . . thus 
reducing by many 
thousands the number 
of vehicles which 
would otherwise be 
employed to carry 
them. 
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Guns and Hunter’s supplies 
including all the latest develop- 
ments in Big Game Rifles, .22 
Rifles and Shot Guns for every 
purpose. 


Fishing Tackle, Camp and 
Outing Goods. 


Greatest assortment of Toys 
and Practical Gifts we have 
ever assembled. 


Three different complete 
standard Factory lines Bicycles 
and all sundries. 


Eastman Cameras and Hagen 
Golf Equipment. 


Pendleton Outing Clothing 
and everything in Athletic 
Supplies. 


Cullum & Boren Co. 


1509 ELM STREET 
DALLAS, TEXAS 








FIRESTONE 


High Speed Tires 
The Tire Value of the 
Year! 

@ Safer! 
@ Stronger! 
@ Better! 


Prices 
As Low As 


$8.10 


With Your 
Old Tire 





Save money by equipping your car with 
FIRESTONE HIGH-SPEED TIRES. Lifetime 
guarantee ... no time or mileage limit. 
Visit your nearest Firestone Store! 


THE FIRESTONE 
STORES 


SKINNIE & JIMMIE— ROSS & HARWOOD 
DOWNTOWN— YOUNG & ST. PAUL 
OAK CLIFF —JEFFERSON & MADISON 
EAST DALLAS— GREENVILLE & BELL 





Dallasite Inspects California 
Aqueduct 





ENRY S. Miller, Dallas realtor and 

director of the Chamber of Com- 
merce, who recently visited Los Angeles 
and inspected the Colorado River aque- 
duct of Southern California’s Metropoli- 
tan Water District, returned to Dallas 
impressed with the civic pride which had 
made the $200,000,000 improvement 
possible. Shown above is a section of the 
aqueduct and one of the pumping sta- 
tions. 

Mr. and Mrs. Miller, with several other 
realtors of national prominence and their 
wives, were guests of W. P. Whitsett, 
chairman of the board, and George Le- 
Baron, right of way and claims agent for 
the Metropolitan Water District, on a 
two-day inspection trip. They visited 


Parker Dam and Lake Havasu, and saw 
in operation the five pumping plants 
along the line of the aqueduct where a 
billion gallons of water a day can be 
lifted a total of 1,617 feet by hydro- 
electric power generated by the same 
water falling at Boulder Dam. The water 
is carried entirely across the state, over 
barren desert and through mountains, to 
the thirteen cities comprising the dis- 
trict, in 108 miles of 16-foot tunnels, 
63 miles of lined canals, 55 miles of con- 
duits and 28 miles of siphons. The Met- 
ropolitan District of Southern California 
voted a $220,000,000 bond issue for the 
project in 1928. Work was started in 
1932, and has since given employment 
to more than 35,000 men. 








Business Tour 
Continued from Page 18 


judgment and good taste. There is an in- 
spirational side, too, but it is not in the 
Babbitt style. Lastly, there is an intensely 
human side that means many new friend- 
ships. 

Perhaps it is the combination of all 
these things which permeates the soul of 
the “‘first time tripper.” No wonder that, 
as he journeys homeward, tired but 
happy, he chuckles with pride and satis- 
faction as he fingers an imaginary card 
which tells all Dallas that he is now a 
member of the royal Order of Good-Will 


Ambassadors. 


Yes, sir, a Dallas Business Tour is 
worthwhile and enjoyable! Make the thir- 
ty-ninth annual tour April 22, 23, 24, 25, 
26 and see for yourself. 
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Pledge Cooperation 





Members of the Dallas Association of Building 
Owners and Managers have pledged their co- 
operation to City Manager James W. Aston and the 
City Council on an improved method of picking 
uv garbage disposal from the rear of buildings. 
From left to right are shown President Homer 
Fisher of the Association, Mr. Aston, and Frank 
Stephenson. 


Southwest Business 








KEEPING UR 





é = We Serve 
sls Millions! 
PIG STANDS 
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Metropolitan 
BUSINESS COLLEGE 
52 Years in Dallas 


Please phone 7-8514 when you need a good 
stenographer or bookkeeper. Thank you. 











JNO. M. 
SPELLMAN 


United States 
Patent Attorney 
Patents—Trademarks 
For over thirty years, 9 
service commensurate 
with the dignity and 
importance of inven- 

tion. 
Gulf States Bldg. 
7-2628 














GILL & BENNETT 


Architects and Engineers 
GRAYSON GILL, M. Am. Soc. C. E. 
MURRELL BENNETT 
Great National Life Building, Dallas 

















AERIAL PHOTOGRAPHY 
INDUSTRIAL PHOTOGRAPHY 


LLOYD M. LONG 











P.O. Box 1018 Dallas, Texas Tel. 7-1966 
BLUE PRINTS PHOTOCOPIES 
ROTAPRINTS SUPERSTATS 


Manufacturers of 


BLUE PRINT PAPER & CLOTH 


JNO. J. JOHNSON 


1912 N. St. Paul St. Phone 2-8067 Dallas 











Typewriters 
Adding Machines 
Repairs and 
Supplies 


S. L. EWING CO. 


1606 Commerce Street 





Dallas, Texas 
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Gordon, all of Houston; purpose, mer- 
chandise. 

The Hasty-Tasty Shops; capital, 
$3,000; incorporators, Mary W. Dunton 
and associates. Purpose, merchandise. 

M & E Liquor Store; capital, $1,000; 
incorporators, Morris and Esir Ablon; 
purpose, merchandise. 

The New Fashion, Inc.; capital, 
$5,000; incorporators, Joseph Goldberg 
and associates; purpose, merchandise. 

Park Cities Broadcasting Co.; capital, 
$25,000; incorporators, E. B. Germany, 
Thomas A. Carpenter, and others; pur- 
pose, broadcasting. 

Phillips Supply Corporation; Capital, 
$2,000; incorporators, W. H. and V. 
Phillips, Dallas, and Walter George, St. 
Louis; purpose, manufacturing. 

Regal Manufacturing Company; capi- 
tal $10,000; incorporators M. C. LoCaste 
and Sam E. Heilbron; purpose, manufac- 
turing. 

Robinson Motor Company; capital, 
$500; incorporators, Morris Robinson, 
C. B. Cass and J. M. Hoppenstein; pur- 
pose, garage. 

Superior Supply Company; capital, 
$20,000; incorporators, William Moore, 
S. C. Hurt and James J. Laney; purpose, 
merchandise. 

Westmoreland Lumber Company; capi- 
tal, $20,000; incorporators, Lew Mohler, 
and others; purpose, merchandise 


(lumber). 





Nuestros Productos 
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representamos, la Dallas & North Texas 
Foreign Trade Association, departamento 
de la Camara de Comercio de Dallas, para 
que se comuniquen con nosotros en cual- 
quier asunto comercial e informativo. 
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SY DALLA 


AMERICAN BEAUTY 
Catalogue Covers—Wire-O Binding 


Ask us or your printer to assist you in 
making your sales literature more effective. 





American Beauty Cover Co. 
2000-8 N. Field Street 7-5179 Dallas 








ENVELOPE SPECIALISTS 
QUALITY PRINTING 
Williams Printery 


‘Phone Us and Save” 
405 Ann St. Phone 3-1654 











Southwestern Blue Print Co. 


PHOTOS TAT PRINTS ) 





405 S. Akard St. PHONE 2-8084 Construction Bidg. 








Electro Plating 
Fixture Refinishing 
Quality Plating Service 


Bumpers—Grills—Utensils 


DALLAS PLATING CO. 


915 Camp Street—2-6658 
Walter Nater J. D. Calvert 











Wax Ruled Plates! 


Hectrovynn 


SamRossMcElreathJ #25) !s% 


Ft. Worth 

















NEW ARRIVALS 
MOVE LISTS 
LOCATING 


Dallas Business Reporter 
P. O. Box 5151 Phone 2-4586 








For Your Health 
Sake 

Visit Nana’s Health 

Institute. Among the 

best in Dallas. All 

new equipment. Elec- 

tro Thermo Cabinets. 


Nana’s Health 
Institute 


191514 Main Street 
DALLAS 





Nana Sidle 
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Architects and Engineers 


Gill & Bennett, Grayson Gill—Mur- 
rell Bennett, Great National Life 
Building, 2-5989. 


Attorneys 


B. M. Bates Law Offices, 921 Repub- 
lic Bank Bldg., 2-6291. 


Bailey B. Baxter, Gulf States Bldg. 
Attorney at Law. 


Dallas Blankenship, 406-8 Republic 
Bank Bldg., 2-2055. State Repre- 
sentative. 


Bonney & Paxton, Attorneys and 
Counselors at Law. Herbert S. 
Bonney, Jr., Hearst Paxton. Great 
National Life Building, 2-7191. 


Bromberg, Leftwich, Carrington & 
Gowan, 1302 Magnolia Bldg., 
7-6331. 

Crane & Crane, 1419 Republic Bank 
Bldg., 2-6366. Martin M. Crane, 
Martin M. Crane, Jr. 


Homer Darley, Attorney at Law, 
Fidelity Building, 2-4481. 

Fred J. Dudley, Attorney C Coun- 
selor at Law, 305-6 Mercantile 
Bldg., 7-1331. 

Dean Gauldin, Attorney at Law, 
405-6 Mercantile Bldg., 7-9361. 


Edgar Hartsfield, 607 Slaughter 
Building, 2-4267. 

Earl E. Hurt. Oil—Oil Land—Civil 
Practice. 1826 Allen Bldg., 
2-4672. 


Robert L. Hurt, 216-18 Linz Bldg., 
2-9001. 


Lawther, Cramer, Perry & Johnson, 
Harry P. Lawther, Wm. M. Cra- 
mer, Robt. M. Perry, Searcy John- 
son, Mercantile Bldg., 2-5106. 


David B. Love, 1408 Santa Fe Bldg., 
2-1522. 

McCraw & Holt; William McCraw, 
Dick Holt, 1704 Republic Bank 
Bldg., 2-7821. 

Montgomery & Campbell, O. D. 
Montgomery, W. S. Campbell, 
J. W. Bookout, 1708 Santa Fe 
Bldg., 2-6888. Attorneys and 
Counselors. 


Anthony L. Noren, 302 Mercantile 
Building, 2-3325. 


John B. Poindexter, Jr., 521 Wilson 
Bldg., 7-4765. General civil prac- 
tice, insurance, oil & gas, real 
estate. 


W. Glenn Polk, 509 Mercantile 
Building, 2-9013 or 87-4903. 


Spafford & Spafford, 812 Kirby 
Bldg., 7-3706. Franklin E. Spaf- 
ford, Harry E. Spafford. 


John M. Spellman, U. S. Patent At- 
torney, 513 Gulf States Bldg., 
7-2628. 

Henry Tirey, 320 Mercantile Build- 
ing, 2-7933. 


John W. West, 522-24 Slaughter 


Bldg., 7-8218. 
J. Frank Wilson, 1005 Mercantile 
Bldg., 2-8001. 


ROFE SSIONAL 
DIRECTORY=5 


Ernest A. Wood, 1012 Santa Fe 
Bldg., 2-4428. Patents — Trade- 
marks — Copyrights — Registered 
U. S. Patent Attorney. 


Youngblood & Moore, 1015 Liberty 
Bank Bldg. Attorneys at Law. 


Certified Public 
Accountants 


Fred F. Alford & Co., c/o Mer- 
chants Cold Storage, 7-2233. 


Baker & Carter, 505 Thomas Bldg., 
7-5526. Income Tax Specialists. 


Barrow, Wade, Guthrie & Co., 
711 Santa Fe Bldg., 7-6259. 


Brunken Audit Company, 912 Allen 
Bldg., 2-4221. W. D. Brunken, 
C. P. A., Atty. Ruby Haufler, E. 
H. Brunken. 


E. R. Burnett & Co., 1204 Liberty 
Bank Bldg., 7-1514. E. R. Burnett. 
Specializing in Accounting for 
Garment Manufacturers and Job- 
bers. 


Ernst & Ernst, First National Bank 
Bldg., 7-2263. 


Frye, Gregory & Linsteader, 1204 
Dallas National Bank Bldg., 
2-6920. Accountants—Anditors— 
Tax Consultants. 


. E. Huffhines & Co., Accountants 
and Auditors. (Established 1919). 
1114 Mercantile Building, Dial 
2-8394. 
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MMC 


Hutchinson, Bonner & Burleson; Jo- 
seph E. Hutchinson, Joseph E. 
Hutchinson, Jr., Darcy R. Bonner, 
James B. Burleson. 1009 Prae- 
torian Building, 2-7640. 


Lynch & Reid; J. T. Lynch, Sutton 
Reid, 1507 Dallas National Bank 
Bldg., 2-4966. 


McBrien Audit Co., R. J. McBrien, 
3907 Simpson, 8-0767. 


Nelson & Nelson, 1318 First Na- 
tional Bank Bldg., 2-2074. Certi- 
fied Public Accountants—Oil In- 
dustry Accounting. 


Patterson & Beall, 1120 Republic 
Bank Bldg., 2-2797. J. Edgar Pat- 
terson—Jack H. Beall. 


Peters & Smith, H. J. Peters, Acct., 
Wright K. Smith, C. P. A. Oil— 
Taxes — Cost Accounting, 1012 
Fidelity Bldg., 7-9107. 


Prince, Harris & Co., 17th Floor Re- 
public Bk. Bldg., 2-6281. Wm. D. 
Prince, C.P.A.; Joe C. Harris, 
C.P.A.; C. A. King, C.P.A. 


Wiott W. Rankin, Income Tax Serv- 
ice, 5714 Vickery Blvd., 3-6350. 


Realtors 


J. W. Lindsley & Co., 1209 Main 
Street, 2-4366. 


Dee R. Reeves, 1116 Republic Bank 
Building, 2-6575. 














REALTORS 


your needs. 


1209 Mainz: St. e 





50 Years in Dallas” 


J. W. LINDSLEY & CO. 


Our 50 years experience in handling 
Real Estate in Dallas enables us to give 
quick and efficient service in filling 


We Specialize in Industrial Property 


Phone 2-4366 





Johnson, John J.......... 
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Southwest Business 








The Following Underwriters are Realizing, perhaps more fully than the average 
business man, the important place Dallas occupies 

the Leaders for é : 
in the insurance world . . . as the fourth, and pos- 

Their Companies sibly the third, largest insurance center in the 
United States, SOUTHWEST BUSINESS is happy 


to salute a number of Dallas Life Underwriters who 
- are among those leading the parade of these most 





F. D. Savage, Dallas 


Midland Life Ins. Co. ee 
useful citizens and to quote for several months the 


tributes paid these and their fellow workers by a 


number of prominent men and institutions. 





+ Ww + 


Taylor White, Odessa 
ideli i i Andrew (Andy) Barton, Fort Worth 
a Southland Life Insurance Co. 


When Life Insurance Men 
Will Not Be Needed 


“LIFE INSURANCE, sweetening every night the sleep of mil- 


lions cf people with tired brains and troubled hearts, and 





— “eS saving from utter desolation and want thousands of bereaved 
pias aaa aes Republic National Life Ins. Co. families every year — is a fact which could not have existed 
but for the life insurance agents. When the world has become 
so good and wise as not to need a gospel preached to it, and 
every man is a moral law unto himself, then there will be no 
need of life insurance agents — and not much sooner!” 
Spoken in 1873 by 
ELIZUR WRIGHT 


Salah Craig, Dallas C. E. McBride, Dallas 
Jefferson Standard Life Ins. Co. Kansas City Life Insurance Co. The Father of 





American Life Insurance 
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Public Library, 
Toledo, 
Ohio. 5 


Hdvertising 
Hgency service 


in the 


Southwest 


As Southwestern business has grown and developed so 


have the advertising agencies. 


Each year more and more firms are seeking the guid- 
ance and assistance of qualified agencies in planning 


and preparing their advertising and sales programs. 


There are many capable Southwestern advertising 
agencies that have contributed in large measure to the 
success of many of the best known businesses in the 
Southwest through their unfailing enthusiasm, constant 


flow of new ideas and sound merchandising plans. 


BAGZELLIF SSE 
ANVERTISING 
tified for many years. A 6 E N C Y 


DALLAS 


We are proud to have shared in this progress through 


a number of our clients with whom we have been iden- 


Da Me RS. ] 





